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Having begun our
first edition of the
Bradco High Desert
Report in May of
1993, how could we
ever have thought
that in 2017 we
would be preparing
for the 56th Edition
of this publication?
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h Desert Report

An economic overview of the High Desert region affiliated
with The Bradco Companies, a commercial real estate group

First, I wish to welcome our current,
future, and long-standing subscribers
and sponsors of the 56th Edition of The
Bradco High Desert Report, the first
and only full economic overview of the
High Desert region, covering the North-
ern portion of San Bernardino County
and,most specifically, the Cities of Ad-
elanto, Barstow, Hesperia, Victorville,
and the Town of Apple Valley.

For those who continuously inquire into
the medical condition of our original ed-
itor, Dr. Alfred Gobar, he continues “to
beat cancer,” continues to work with his
doctors in maintaining his lifestyle in
retirement, and spending all day doing
“stock trading.” We talk to Dr. Gobar
frequently, and we strongly encourage
those who wish to reach out to him to
send an email at: agobar@sbcglobal.net

While the economy continues to im-
prove within the High Desert region, we
are increasingly busy on the leasing and
selling side of commercial, industrial,
office, and land within our region. I do
apologize that we have gone nearly ten
(10) months since the last edition of our
last publication.

Family issues and a battle with prostate
cancer have taught me a greater appre-
ciation for life, my family and friends,
and those who we interact with on a dai-
ly basis. On a sad note, during the last
ten (10) months, we have lost some ad-
ditional great friends in the High Desert
region that include the following:

Mr. Ernest Scott, Ms. JoAnn Kroencke,
Ms. Jeannie A. Kramer, Ms. Evelyn B.
Betterly, Mr. Kenneth Adams, Ms. Car-
ol Jean Randall, Mr. Eugene “Gene” W.
Gregory, Mr. Michael Matthew Sabicer,
Ms. Janice Lynn Olson, Mr. Malvin
Lee, Ms. Carol Colene and Mr. Richard
Gene, just to name a few.

I think we all agree we live in a very
fast-paced society anymore, and from
time to time it is time to reflect on the
importance of our family, our friends,
our relationships, and the great opportu-
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nities that life has to offer.

I would like to welcome and thank many
of our article suppliers who continuous-
ly support our efforts to prompt the High
Desert region. We are extremely excited
to introduce Ontario International Air-
port Authority, an article by Mr. Daniel
Adamus, MPA and Chief Marketing Of-
ficer of this truly exceptional economic
asset located in Ontario, California.

If you have never flown in or out of On-
tario, I strongly urge you to do so. Now
the airport is controlled by a local entity,
and [ believe that reading this article
will be very exciting to everyone who
has any understanding of the long battle
it took to gain that control.

Not only do we wish to welcome Ontar-
io as a continued contributing member
of the nearly 140 article suppliers that
we can rely on to write articles, [ wish to
welcome the Executive Staff, including
their CEO Mr. Kelly Fredericks. Con-
gratulations to the Ontario City Council
and the San Bernardino County Board
of Supervisors, and all of the Elected
Officials and Private Sector Leaders
who pushed so hard for the control of
this new asset.

With a special note, First District Su-
pervisor Robert A. Lovingood has now
become Chairman of the County of San
Bernardino, the largest-sized county in
the lower forty-eight (48) states. It is not
often that the First District has such a
leadership role, and we congratulate Mr.
Lovingood and his staft for what they
do in making the High Desert region a
better place to live, work, and play.

Included with some of our exciting ar-
ticles is an update for the Cadiz Water
Project (in the Amboy, Bolo Station
(area) of San Bernardino County). We
also wish to welcome Mr. Brad Poiriez,
the newly appointed Executive Director
of the Mojave Desert Air Quality Man-
agement District.

We have always been very appreciative

continued on page 33
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“flyOntario”’ — Under Local Control and Looking to Grow
By Daniel Adamus, MBA Chief Marketing Officer

Ontario, CA — On November 1, 2016,
ownership of the Ontario International
Airport (ONT) was transferred to the
Ontario International Airport Authority
(OIAA) from Los Angeles World Air-
ports (LAWA, which is also the parent
company of LAX). When the transfer
of airport was officially commemorated
inaformal ceremony the following day,
FAA Administrator (and Riverside, CA,
native) Michael Huerta challenged the
new owners to seize this unique oppor-
tunity.

“He compared us to the dog that actu-
aly caught the car,” said OIAA CEO
Kelly Fredericks. “Lots of dogs chase
cars, but | don’t think any actually catch
them. What Administrator Huerta was
telling uswas that the region wanted the
airport under local control and now you
have it. More importantly, he was ask-
ing ‘now, what are you now going to do
with it?”” Fredericks said.

L ocal Control

One of the key elements necessary for
the transfer of ownership was to create
an organization which could own and
operate the airport in the best possible

manner. To that end, the Ontario Inter-
national Airport Authority was created
on August 21, 2012, viaa Joint Exercise
of Powers Agreement between the City
of Ontario and the County of San Ber-
nardino. Alan Wapner, President of the
OIAA Board of Commissioners, was
actively involved in the effort to return
the airport to local control and believed
an independent Authority would offer
the best possible operational structure.

“We created the Ontario International
Airport Authority to be an autonomous
public entity, separate, apart and inde-
pendent from the City of Ontario and
the County of San Bernardino. The
OIAA was designed to own and operate
al ONT assets when the airport was re-
turned to local control,” Wapner said.

“In the development of its mission, the
OIAA was tasked to operate and grow
the Ontario International Airport as one
of the most competitive, efficient, inno-
vative and customer-friendly passenger,
cargo and business airports in the Unit-
ed States,” Wapner said. “We believed
this to be the case then, and | believe it
to be more true now than ever before
— the Ontario International Airport is
a key economic asset serving and sup-
porting not only the Inland Empire but
the entire Southern California region,”
he said.

The OIAA Board of Commissioners is
comprised of five members. Four are
appointed by Ontario City Council to

include two sitting Ontario City Council
Members (Alan Wapner and Jim Bow-
man) and two commissioners selected
as members of the business community
within the airport’s market service area
(Lucy Dunn and Ron Loveridge). The
fifth commissioner is Curt Hagman, the
sitting San Bernardino County Supervi-
sor representing the District in which
the airport is located.

Wapner said the board of commission-
ers is tasked with developing policy,
and they hired Fredericks, a seasoned
and nationally acclamed airport ex-
ecutive, to serve as the Authority’s first
CEO. "“We as a board were very im-
pressed with Kelly, his background and
his achievements in the industry. We
brought him in to lead the Authority in
March of last year, and he has already
made great strides to build his senior
staff and to compl ete the airport transfer
processwith LAWA ,in compliance with
all regulatory requirements and with the
approval of the FAA,” he said.

“Some may say that was the easy part,”
Wapner added. “Now that we have the
airport under local control, we must
make the most of this once-in-a-lifetime
opportunity. Kelly and his staff under-
stand the responsibility before them.
They also know they have not only the
support of the OIAA Board of Commis-
sioners but aso the support and well
wishes of every municipality and busi-
ness entity in the entire region,” he said.

continued on page 3
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“flyOntario”’ — Under Local Control and Looking to Grow

The Work Now Begins

With just over three months under their
belts, Fredericks and his team have be-
gun the process of assessing the massive
1,861-acre property which comprises
the Ontario International Airport foot-
print. The goal in these still early days
is to understand “the good, the bad and
the ugly,” Fredericks noted.

“We know we bought a ‘fixer-upper,’”
he said. “We have to look at safety first
and ensure that all of our operating sys-
tems are in compliance with all federal,
state and local regulations. We must
take inventory, we must modify or re-
write all official processes, procedures
and documentation to reflect ownership
by the OIAA, and we must prioritize
al critical and preventive maintenance
in an manner which ensures that we do
not disrupt any day-to-day operations,”
Fredericks said.

As part of the transfer and for the fore-
seeable future, the relatively small
OIAA staff is supplemented by nearly
200 former LAWA employees who will
serve as a contracted labor force dur-
ing the next 18-24 months identified as
a “transition period.” During this time,
the OIAA will have achance to see how
the airport was previously operated and
to begin making changes.

Fredericks said the OIAA is evaluating
al functional areas aboard the airport,
and he said that employees of the for-
mer airport owner may have an opportu-
nity to join the OIAA in future months.
“These are the folks who operated the
airport before November 1st and who
will continue to do so in the weeks and
monthsfollowing thetransfer. They are
our front line with our customers, pro-
viding their first ‘touch-points’ with the
airport and with the OIAA. We are still
getting to know each other, but we have
ashared focus on providing our custom-
ers with the best possible travel experi-
ence while they are with us at ONT,”
he said. Fredericks noted that as part
of the negotiated transfer of the airport,
should any LAWA employee not wish
toremain at ONT, they are guaranteed a

Continued

position at LAX or a number of places/
departments within the City of Los An-
geles.

With all that said, Fredericks and his
team believe they have just embarked
on an incredible journey. “Ontario In-
ternational is truly an amazing airport.
We have two of the longest runways
on the west coast; oneis just shy of 2.5
miles and the other is nearly 2 miles
long. With those assets and our capa-
bility to operate ‘24/7' with no restric-
tions, we can handle any aircraft flying
today,” he said.

ONT currently operates 62 daily flights
with seven commercial airlines, private
and charter flights managed by two,
general aviation fixed-base operators
(FBOs) as well as a number of cargo
flights by a variety of international car-
riers, to include UPS and FedEx. All
that activity represents less than half the
potential associated with the existing
airport infrastructure.

“At its peak (2007-
2008), Ontario han-
dled more than 7.2
million  passengers
per year. Today we
are handling just over
4.2 million passen-
gersper year. Our fa-
cility, asit stands, can
handle nearly 10 mil-
lion passengers, along
with sustained cargo
growth. Beyond our
current two terminals
(2 and 4) ,and con-
sidering the potential
of long-term growth,
there are already existing plans for Ter-
minas 3 and 5, as well as a strategy to
connect al present and future terminals
into a single complex,” Fredericks said.

“As we work closely with air carriers
from around the world, we have no de-
lusions of grandeur,” Fredericks said.
We know we must work extremely hard
to earn their business by striving to re-
duce their operating costs at ONT while
creating the best environment possible
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for passengers,” he said.

Fredericks said he and his staff are work-
ing on a plan to “de-stealth” the airport
and to re-introduce the airport as avalu-
able asset to al of Southern California.
“As we work to grow international air
service through our development ef-
forts, we must also re-introduce ONT
to the region,” he said. *“According
to the 2015 U.S. Census, the Ontario-
Riverside-San Bernardino Metropolitan
Statistical Area(MSA) ranks 15thin the
United States and is in the nation’s 2nd
largest Combined Statistical Area (Los
Angeles-Long Beach-Anaheim). We
have tremendous numbers in our pri-
mary and secondary catchment area, but
we have to get the word out about what
we are trying to do so people will con-
sciously think about flying from Ontario
first,” he said.

Fredericks said the “de-stealthing” cam-
paign will be about building attention
and awareness for the airport and will

be conducted through a comprehensive,
targeted marketing and promotional
campaign to get the message out to the
business and consumer population of
the region. He said he and his team will
be working to connect with business
and municipal leaders, as well as civic
and social groups,S to encourage travel-
ers to think about flying in and out of
Ontario for their next business or leisure
trip.

continued on page 4
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“flyOntario”’ — Under Local Control and Looking to Grow

“If we can continue to do our best to
improve the customer experience, and if
we can be successful with the airlinesto
bring new and better serviceto ONT, ev-
eryone will win,” Fredericks said. ‘“Pas-
sengerswill have an easy and stress-free
experience, with increased amenities,
food and shopping opportunities, just
minutes from home. They will reward
the investment airlines make in Ontario
by filling its flights to new destinations
without having to battle hours of traffic
to and from other airportsin theregion,”
he added.

Room for Future Development

One of the other amazing statistics Fred-
ericks shared was the fact that of those
1,861 acres, 700 are able and available
for development on or adjacent to air-
side operations. “You could not build
an airport of this size, with the resources
and capabilities of ONT today, in this,
the 2nd largest metropolitan market in
the United States,” he said.

Fredericks said the OIAA is now in
the final stages of a selection process
to hire a firm to develop a master plan
for the airport, something never done
before for ONT. “The successful can-
didate will assist us in creating a map
to guide us through the many pathways
and options related to future operations
and development to ensure we have
the information necessary to make the
best decisions possible,” Fredericks
said. “The master plan process utilizes
a variety of certified professionals in
a number of disciplines to assist us in
determining which structures are valu-
able and which should be demolished.
It helps us understand where a former
industrial complex aboard the airport
may require environmental remediation
prior to development. Major companies
like GE and Lockheed operated facto-
ries and facilities at ONT for decades.
We must evaluate each legacy property
and identify any environmental issues
before any development may be consid-
ered,” he said.

While Fredericks stresses the impor-

Continued

tance of the master plan process, he
does not see it as any type of hindrance
should the right opportunity present it-
self. “If the right opportunity is identi-
fied with any of our existing airport ten-
ants, any new airline or other potential
business partner, we are not restricted in
any way from taking advantage of it,”
he said. Fredericks said he and his team
have been fielding inquiries in a number
of areas, and they are working diligently
toinvestigate the possibilities associated
with each in order to determine the next
best steps for the airport.

What Can You Doto Help?

Fredericks said he wishes everyone
in the region to be an extension of the
OIAA Marketing Team. “I ask that ev-
eryone get to know the airport, to seethe
things we are doing to improve the ex-
perience for our customers and to make
it easy to fly Ontario,” he said.

When asked how else people interested
in supporting the airport can help the ef-
forts of the OIAA, Kelly Fredericks of-
fered the following:

e Please use ONT — Even if you may
be paying a few dollars more, demon-
strating loyalty to the airport is the best
way for the OIAA to recruit (and to
keep) new routes from existing carriers
and to encourage new airlines to begin
operations at ONT.

e Please advertise at ONT — The
OIAA will soon have a
new media operator to
manage new, expanded
advertising and merchan-
dising opportunities at the
airport. If you can’t adver-
tise, please support those
companies advertising at
the airport

e Please share your
travel data-An e-mail
address has been estab-
lished—iflyont@flyon-
tario.com—where you can
send your itinerary when
you do fly Ontario and as

a place where you can share the flight
data when you just can’t find the right
connection from ONT. This informa-
tion is extremely helpful for the air ser-
vice development team in preparation
for meetings they conduct with the vari-
ous airlines.

e Shareinsights and advice — If you
see something of interest in your travels,
share it with the authority. If you have
a problem or a bad experience, you are
especialy asked to share those as well.
Fredericks said his staff are continuous-
ly working to improvethe travel er expe-
rience, and they want to know when any
situation does not meet the customer’s
expectations. He said they take com-
plaints seriously and will work with all
involved airport personnel, concession-
aires and tenants to solve problems as
soon as they are identified, so that no
customer ever has that same problem
again.

For more information and to learn what
ishappening at the Ontario International
Airport, please visit the ONT website at
www.flyOntario.com. The site is opti-
mized for mobile devices, and Freder-
ickssaid it will be a“work-in-progress”
for several months as volumes of data
and information are transferred from the
old airport site and until such atime as
the planned 18-24 transition process is
complete.

URGENT CARE!

QUICK - AFFORDABLE

FAST MEDICINE WHEN YOU NEED IT MOST

3 Urgent Care Locations to serve you:
Victorville « Adelanto ¢ Hesperia

Desert Valley Medical Group

Affiliated with Desert Valley Hospital

www.DesertValleyMedicalGroup.com
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Caltrans Continues Work in
the High Desert

By: Joy M. Schneider—Public Information

Officer, Caltrans

Caltrans contin-
ues work in the
High Desert to
improve and up-
grade the trans
portation system
to accommodate the rapid growth in the
region. The area continuesto see heavy
goods movement, as well as conges-
tion from commuters and recreational
adventurers traveling to Las Vegas, the
Colorado River and points north.

Projects at the Devore Interchange, in
the Cajon Pass and throughout the High
Desert will allow for a more enjoyable
ride for commuters and travelers.

Devor e I nterchange Proj ect

Work on the $324 million Interstate
15 (1-15)/Interstate 215 (1-215) Devore
Interchange Project is complete. The
project added a truck by-pass lane and
an additional lane in each direction,
brought the interchange up to operation-
a standards, aswell as addressed the ar-
terial highways network deficiencies—
specifically, the reconnection of Route
66 (Cajon Boulevard).

A ribbon-cutting ceremony to celebrate
the achievements of the project was held
on May 20, 2016.

[-15 Cajon Pass Pavement
Rehabilitation Project

The 1-15 Cgjon Pass Pavement Rehabil-
itation Project is nearing completion—
the contractor is finishing up punch
list items (minor tasks to be completed
at the end of a project). The project,
which is strictly pavement rehabilita-
tion, will resurface and restore the pave-
ment between Kenwood Avenue and
the Hesperia Overhead, which will pro-
vide approximately a 40-year life to the
pavement through the Cajon Pass.

SR-138 Widening (West) Project

Crews continue work on the State Route
continued on page 6
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Looking Forward as We Set Priorities for The Future
By Robert A. Lovingood, Ist District Supervisor, County of San Bernardino

Aswe start a new year, it's agood time
to look back at the year past and look
forward as we set priorities for the fu-
ture.

In 2016 we saw new businessinvestment
in the High Desert. Stirling Capital
Investments announced the completion
of a fully leased 447,740-square-foot
industrial facility in Victorville. Arden
Companies relocated to a new state-
of-the-art manufacturing facility in
Victorville, creating 100 jobs. Plans are
underway for a 1.3 million-square-foot
distribution center, which is expected
to create 400 to 500 long-term jobs
in the North Apple Valley Industria
Specific Plan area. And in December,
Clark Pacific broke ground on its new
precast concrete manufacturing plant in
Adelanto.

Last year, for the third year, we alo-
cated county funds for “Operation Des-
ert Guardian,” a three-month series of
crime sweepsthat ended with 376 arrests
in Hesperia, Apple Valley, Adelanto,
Victorville and unincorporated Victor
Valley areas. We aso implemented re-
forms to welfare fraud policies and sup-
ported a series of ongoing welfare fraud
sweeps around the county. The Board of
Supervisors added two additional inves-
tigators to strengthen the District Attor-
ney’s Cold Case Prosecution Unit. And
Sheriff’s Academy Class 205 marked
the very first time ever the Department
had three academy classes going at the
same time.

ISU Insurance Services

ARMAC Agency
Lic. # 0C26179

In the past year, my initiative to use in-
mate work crews kicked into high gear.
Inmate crews cleared more than 578
tons of trash and 7,922 tires in the First
Disgtrict, plusan additional 68 tons of ce-
ment and nine boats at an illegal dump
site near Interstate 15 and Dale Evans
Parkway. The cement was recycled and
the tires were used as fuel at local ce-
ment plants.

Aswe ook ahead to 2017, we will work
on streamlining County Land Use Ser-
vices processes to better serve the de-
velopment community. Specifically, we
will look to streamline the entitlement
and permitting for commercial, residen-
tial and industrial developments. These
projects create well-paying jobs and
have an astonishing economic multi-
plier effect:

Each new home built creates seven well-
paying jobs. Here in San Bernardino
County, we are facing a housing short-
age that is expected to grow to 65,000
homes within two years. A significant
number of San Bernardino County rent-
ers spend more than 50 percent of their
income on housing. So we have an op-
portunity to grow jobs and expand our
regional economy.

Robert Lovingood is chairman of the
San Bernardino County Board of Super-
visors representing the First District.

Ryan McEachron
President/CEO

One Responsible Source™ For ALL Your Insurance Needs

17177 Yuma Street
Victorville, CA 92395
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Caltrans Continues Work in the High Desert

(SR-138) Widening (West) Project; cur-
rently they are working on the pavement
on the south side of SR-138, aswell as
the Sheep Creek Bridge. The project is
approximately 62% complete.

The project will widen SR-138 to four
lanes, with a 14-foot median buffer
from Phelan Road to Interstate 15. The
project will also upgrade shoulders to
current standards, extend drainage (as
necessary) and construct a wildlife-
crossing structure.

The $52.1 million project was awarded
to Flatiron Construction Corp. and be-
gan in February 2015. It is estimated to
be completed in August 2017.

SR-138 Widening (East) Project

The SR-138 Widening (East) Project
is a 2.1 mile project that will realign
SR-138 from 1.9 miles east of I-15 to
just west of Summit Post Office Road.
It will also construct two-lane, paved
sections of highway with outside shoul-
ders, three wildlife crossings and an off-
highway vehicle crossing.

Currently, crews are working to clear
the project limitsto prepare for drainage
work, the temporary construction detour
and new roadway .

The project is needed because the ex-
isting configuration has many non-
standard, steep horizontal and vertical
curves and grade. There are no paved
shoulders and narrow or non-existent
earth shoulders, as well as few turnouts
and no passing opportunities. Thisproj-
ect will improve operational efficiency,
traffic safety and will also upgrade and
widen the existing lanes and shoulders
to current standards.

The project is estimated to be complete
in late August 2018.
SR-58 Hinkley Expressway Project

The $120 million State Route 58 (SR-
58) Hinkley Expressway Project is ap-
proximately 90% complete. Crews are

Continued

currently paving the new roadbed for
the expressway and finalizing the work
on the bridges and ramps.

Ultimately, the project will widen and
realign aportion of State Route 58 (SR-
58) from a two-lane conventional high-
way to afour-lane expressway, extend-
ing from approximately 2.4 miles west
of Hidden River Road to approximately
0.7 mile east of Lenwood Road, near the
unincorporated community of Hinkley
in San Bernardino County.

The project will include construction
of two interchanges on the widened
and realigned portion of SR-58: one at
Hinkley Road and the other at Lenwood
Road. All entrance ramps (westbound
and eastbound) will have two lanes
at the local road and will transition to
a single lane prior to merging onto the
expressway. All exit ramps will have
three-way stops at the exit ramp inter-
sections with the local road. Americans
with Disabilities Act (ADA) compliant
curb ramps will be included.

The project includes access to non-
motorized transportation modes (e.g.,
pedestrian/bikes/equestrian) by provid-
ing six-foot wide sidewalks, as well as
standard eight-foot shoulders across the
two overcrossing bridges at Lenwood
and Hinkley Roads. A short length of
the existing SR-58 at the east end of the
project is proposed to be realigned to tie
in to the Lenwood Road west-
bound entrance and exit ramps.

The widened and realigned ex-
pressway is planned to be on a

fill section (elevated sections of
aroadway). All locations with

large vertical surfaces (i.e., re-

taining walls and bridge struc-

tures) will include aesthetic/ar-
chitectural treatment to prevent

graffiti.

Substantial completion is esti-
mated for summer 2017.
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[-15 Stoddard Wells, D & E Street
I nterchange Proj ect

The $74 million 1-15 Stoddard Wells,
D & E Street Interchange Project will
construct new interchanges, bridges
and ramps on 1-15 at Stoddard Wells, D
Street and E Street.

The project was awarded to Ames Con-
struction, Inc. and began in summer
2015. It is estimated to be complete in
early 2019.

Currently, crews are performing dirt
hauling, surveying and utility work.
Additionally, the widening of the Mo-
jave River Bridge is underway.

Kramer Junction (SR-58 & US-395)

The $101 million Kramer Junction Ex-
pressway Project iscurrently in the plan-
ning phase. The project will construct a
four-lane divided expressway in order to
aleviate some of the congestion caused
by the current lane configuration.

The project is scheduled to begin con-
struction in late 2017 or early 2018.

Cdltrans is committed to delivering
quality projects that will enhance the
transportation infrastructure in the High
Desert. Providing a safe, sustainable,
integrated and efficient transportation
system to enhance California seconomy
and livability is Caltrans’ top priority.
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Cadiz Water Project: Conservation and Sustainable Management of Desert Groundwater
By Courtney Degener,Vice President, Communications & Investor Relations

Over the last two decades, California
has grappled with systemic challenges
to its traditional water supplies. Climat-
ic extremes and more regular dry years
are the new normal. The availability of
reliable water to meet all of the state’'s
demandsis a persistent public policy is-
sue. We need water for our people, our
environment and to sustain our way of
life. In recognition of this need, in 2009
Cadiz Inc. set the objective of creating,
designing, permitting and constructing
an environmentally benign water proj-
ect, and today we are nearing comple-
tion of these objectives.

Cadiz Inc. is the largest private land-
owner in the eastern Mojave Desert,
where billions of galons of water
evaporate every year from the highly-
saline Bristol and Cadiz dry lakes near
the town of Amboy. The playas are the
down-gradient end of amassive ground-
water basin in a watershed the size of
Rhode Idand. To stop this loss, we've
proposed to better manage the basin to
provide areliable supply and new aqui-
fer storage capacity. By capturing and
conserving water before it evaporates,
we can create a new, sustainable annual
supply for nearly 400,000 Californians.

Under our plan, conserved project water
would be delivered to the Metropolitan
Water District’s Colorado River Aque-
duct for distribution throughout South-
ern California via a pipeline that would
be built in an existing railroad right-of-
way. We selected this route, which is
longer and costlier than a more direct
pipeline route would be, because it will
avoid impacts to desert lands. Construc-
tion of the pipeline, wellfield and related
infrastructure will create thousands of
jobs for local residents and veterans,
generate nearly $1 billion in economic
activity, augment Southern California’'s
water supply reliability and take pres-
sure off existing imported supplies.

Phase 2 of the project, its storage com-
ponent, is particularly relevant in this

A part of the Cadiz team for over |2 years

very wet year. It would enable storage
of imported excess flows at Cadiz, uti-
lizing the aquifer’s estimated 1 million
acre-feet of storage capacity. Southern
California water providers could move
surplus wet-year water from either the
Colorado River Aqueduct or the State
Water Project via an abandoned natu-
ral gas pipeline from Barstow to Cadiz,
which we have purchased, and storeiit at
Cadiz until theinevitable subsequent dry
years. A “programmatic’ environmen-
tal review of Phase 2 was completed in
2012, meaning a preliminary evaluation
of the concept, and a “project” level re-
view must still be completed once Phase
1 gets underway.

Although the project’s concept may
sound unique, the sustainable use of
groundwater in California's managed
basins and the movement of water be-
tween basins is not. Californians have
a history of not living where the water
is, and all seven Southern California
counties rely on imports from the State
Water Project, the Colorado River and
neighboring basins to sustain their pop-
ulations. Groundwater storage is also a
preferred method of capturing excess
flows in wet years and is becoming more
common in California and the West.

To ensure that the project is a resource
that helps meet Southern California's
water management needs, the project
incorporates  stringent  groundwater
management principles in its approved
Groundwater Management Plan. The
County of San Bernardino, which was
viewed as the superior protector of
desert groundwater resources during
the recent controversy over the Soda
Mountain solar generating station, will
enforce the plan. Data on groundwater
levels will be compiled, posted for the
public, and reviewed by an independent
committee appointed by the county. If
water levels fall below a county-desig-
nated floor, or if there’s evidence of un-
anticipated impacts on the desert envi-

The Bradco High Desert Report

ronment, the county can adjust or even
stop operations.

This Groundwater Management Plan
grew out of recommendations by some
of the nation’s leading hydrol ogists and
scientists as they peer-reviewed the
Cadiz EIR's hydrological study. The
study used the US Geological Survey’s
newest and best computer model for
desert hydrology in the Southwestern
U.S., created in 2006, to estimate the
aguifer system’s size (over 20 million
acre-feet, about the size of Lake Mead)
and how much water flows into it annu-
ally (itsrecharge rate, found to be about
32,000 acre-feet a year). To verify the
computer model’s calculation of the
system’ s recharge rate, we asked scien-
tists from the Desert Research Institute
to measure evaporation from the Bristol
and Cadiz dry lakes, where all the wa-
ter in the aguifer ends up, completing
the water cycle. The amount of water
going in should equal the amount of
water evaporating out, and that is what
the study verified — the volumes are the
same.

The project’'s EIR and Groundwater
Management Plan withstood court chal-
lenges over four years and emerged
with no changes or additional studies
ordered. With these court challenges
behind us, we are working to implement
the project and initiate Phase |1’ s water
storage component so we can deliver on
our promises of sustainable water sup-
ply and economic benefits. Developing
sustainable projects in California takes
time, but when done right they can be
useful for al in dry and wet years alike.

For more information, please visit:
www.CadizWaterProject.com.
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Poiriez Carries on MDAQMD’s Business-Responsive Legacy
By Violette Roberts, Community Relations & Education Manager
Mojave Desert Air Quality Management District

Brad Poiriez was
appointed Execu-
tive Director of the
Mojave Desert Air
Quaity Manage-
ment District by the
Victorville-based
agency’'s Govern-
ing Board on July
25, 2016. Poiriez is responsible for
enforcing the MDAQMD’s rules and
regulations, enforcing health and safety
provisions and state programs, running
the district’s day-to-day operations and
supervising the MDAQMD’s 39 em-
ployees.

While Poiriez may be new to the
MDAQMD, heisno stranger to air qual-
ity management, having served as Air
Pollution Control Officer for the Imperi-
a County Air Pollution Control District
since 2008 and as an employee of the
El Centro-based air district for over 22
years. Poiriez received his Bachelor of
Science degree in Health Studies from
Eastern Illinois University in 1990 and
has worked in the environmental field
for over 23 years. Prior to joining the
ICAPCD, Poiriez was employed by the
Peoria County Environmental Health
Department in Peoria, lllinois.

Poiriez is the past U.S. co-chair of the
Imperial Valley/Mexicali Region Air
Quality Task Force for “Border 2012”
and has worked extensively on the new-
ly proposed “Border 2020" program.
He was instrumental in getting indus-
try representatives and the community
involved and participating in develop-
ing methods to improve air quality in
Imperial  County. “Brad’s extensive
knowledge of regional air quality is
sues, combined with hisyears of experi-
ence brokering common-sense, clean air
solutions at the local and international
level, make him an exceptional choice
to lead the MDAQMD,” commented
MDAQMD Governing Board Member/
San Bernardino County First District
Supervisor Robert Lovingood.

As the local air pollution control agen-
cy for San Bernardino County’s High
Desert region and the Palo Verde Val-

ley portion of Riverside County, the
MDAQMD has primary responsibility
for controlling emissions from station-
ary sources of air pollution within its
20,000-plus-square-mile  jurisdiction,
which is home to over 550,000 resi-
dents. Throughout its 24 year history,
the MDAQMD has earned a reputation
as one of the most business friendly air
districts in California, whose coopera-
tive working relationship with regulated
industry has become amodel for air dis-
tricts across the state. Thus, it's no co-
incidence that between 2010 and 2016,
the number of permitted facilities |ocat-
ed within the MDAQMD'’ s jurisdiction
increased by 16%, from 966 to 1,122,

While new leadership often brings with
it growth and change, Poiriez states that
the district's mission statement—To
attain and maintain a heathful envi-
ronment while supporting strong and
sustainable economic growth-will re-
main intact, and keeping the lines of
communication open with constituents
will continue to be a priority. “When
businesses understand what is expected
of them and we provide them with the
tools to help them comply—whether
these tools are in the form of compli-
ance assistance, grants or just afriendly
ear-we all benefit through increased
business retention, enhanced economic
development and improved air quality,”
said Poiriez.

While the MDAQMD cannot directly
create jobs because the severity of the
air quality problem in the High Desert

is key to economic and environmental
sustainability in the High Desert and is
the foundation of the MDAQMD’s €f-
forts.

Although it's impossible to predict the
ultimate trickle down effects of Wash-
ington’s new administration on local air
districts, the MDAQMD plans to con-
tinue offering regulated business some
of the lowest permitting and applica-
tion fees found anywhere in California,
as well as providing some of the most
expedient permit-processing times. The
MDAQMD will also continue to proac-
tively promote the creation and recog-
nition of emission reductions credits,
which allows new sources to site in
the High Desert. Generous grants will
continue to be offered for local projects
which reduce mobile source and diesel
emissions thorough the MDAQMD’s
AB 2766 and Moyer Grant programs.
Regulated businesses which exceed reg-
ulatory requirements and reduce emis-
sions for the benefit of local air quality
will continue to be recognized through
the District’s Mojave Green Gas Sta-
tion Program and its annual Exemplar
Awards. The MDAQMD will aso con-
tinue to works closely with each appli-
cant to cut through the red tape instead
of creating an additional layer.

The MDAQMD is proud to exemplify
California’s “final frontier” for busi-
nesses seeking to locate or remain in
the Golden State. For more informa-
tion, visit www.mdagmd.ca.gov or call
(760)245-1661 today.

is much less than
that in the greater
Los Angeles area,
the  MDAQMD’s
regulatory structure
is less redtrictive.
Thistendsto encour-
age job relocation
from more severely
regulated areas (Los
Angeles) to less se-
verely regulated ar-
eas (such as the High
Desert). Hence,
regulatory flexibility
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7609515111 » Fax: 760.951.51 13 « www.TheBradcoCompanies.com * email: info@thebradcocompanies.com



High Desert Report

An economic overview

The New San Bernardino County Transportation AuthoritB
Continues Its Decades-Long Commitment to Serving the High Desert

By Tim Watkins, SBCTA, Chief of Legislative and Public Affairs

The San Bernardino Associated
Governments (SANBAG) has been
a steady influence on the develop-
ment of transportation improvements
for decades. However, the commut-
ers, residents and business owners of
the High Desert may not realize that
projects like the [-15/I-215 Devore
Interchange, the La Mesa/Nisqualli
and Ranchero Road interchanges, the
Yucca Loma Corridor, and the Len-
wood Road Grade Separation would
not be possible without the efforts of
this county-wide agency that serves as
the Transportation Commission, the
Transportation Authority, the Conges-
tion Management Agency, the Service
Authority for Freeway Emergencies,
and a Council of Governments.

On January 1, 2017, this agency, re-
sponsible for the delivery of so many
quality-of-life aspectsfor itsresidents,
began operating under a new name:
The San Bernardino County Transpor-
tation Authority or SBCTA.

Essentially, the legidative change
to the agency is fairly simple in that
functionally, it will still operate as it
always has to meet its commitmentsto
the voters of San Bernardino County.
Senate Bill 1305 (Morrell) consolidat-
ed its previous four transportation en-
tities into the San Bernardino County
Transportation Authority, clarifying
the distinction between the transpor-
tation-related efforts of the agency
and its Council of Governments role.
Simply put, the agency isadual entity
made up of the SBCTA and the San
Bernardino Associated Governments,
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which now operates under the name
San Bernardino Council of Govern-
ments (SBCOG).

The re-naming development process
began with a county-wide survey
gauging the community’ s perceptions,
recognition, and project knowledge as
it relates to the San Bernardino Asso-
ciated Governments and “SANBAG.”
Research showed that only about one-
third of the 800 registered voters who
were surveyed were familiar with the

agency.

However, when those voters were
shown the transportation projects
the agency was responsible for, fa-
vorability of the agency dramatically
increased to 75% through connecting
the dots to the improvements to the
system. The insights gathered through
the county-wide survey supported the
need to successfully brand the SBCTA
and rebrand the San Bernardino A sso-
ciated Governments as the SBCOG,
providing both entities the opportuni-
ty to build arecognizable and positive
brand identity that will resonate with
residents and workers in the county
for yearsto come.

The next step in the process was an
exploration of branding the SBCTA.
The hope was to develop a singular
name that would help to clearly iden-
tify the agency. Unfortunately, after
the review of more than a dozen pos-
sible names and naming conventions,
a natural-flowing option that accu-
rately covered the role of the SBCTA
did not present itself. As aresult, the
effort moved forward with brand-
ing the SBCTA acronym. Great de-
tail went into the new brand concept,
considering all aspects of our county
(i.e. mountains, desert, lakes, valley,
roads, etc.). The goal wasto develop a
brand that was fresh, modern, artistic,
and innovative and evoked the feel-
ings of development, movement, and
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evolution—all exceptional characteris-
tics that the agency represents within
San Bernardino County—and reflects
the goals shared by those who live and
work in the region.

Ultimately, three concepts were eval-
uated for how well they provided an
opportunity for flexibility with color
scheme, graphical design, and the
ability to give a brand identity to oth-
er functions of our agency, al while
committing to a consistent, recogniz-
able logo. Considerations of integra-
tion with our sister agenciesin the re-
gion (LA Metro, OCTA, and RCTC)
and what that might look like on a
partnership document were al so strong
factors to the final brand concept. The
agency wanted something that would
stand out from the other agencies but
would not overwhelm. After anumber
of revisions and adjustments, a brand
concept was presented to the SAN-
BAG Board of Directors for final ap-
proval, which was granted on Novem-
ber 2, 2016.

Moving forward as the SBCTA, the
agency remains committed to provid-
ing the quality-of-life improvementsit
has been dedicated to since its incep-
tionin 1973. Transportation improve-
ments are a major part of the way our
residents navigate the largest county
inthe United States. Expect that SBC-
TA will continueto play arole in how
commuters and travelers effectively
move to and through the region, mak-
ing the High Desert a great place to
live, work, and play.
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Inland Empire Small Business Development Center Assist
High Desert Business Start -Ups Evaluate the Local Business Environment

The economic fate of the nation of-
ten does not reflect the environment
and activity in the High Desert. Small
business growth has been slow since
the Great Recession across the coun-
try ,and the uncertainties caused by
changes in national and local govern-
ment, for better or for worse, make
business and banking more cautious.
Uncertainty is the hobgoblin of busi-
ness growth. The interest folks in
the High Desert have for starting and
growing their small businesses is
strong.

The Inland Empire Small Business
Development Center notes that the
top startup business categories in-
clude food services/restaurants, retail,
consulting and fitness-related busi-
nesses. These categories look a lot
like they did a decade ago. In some
ways that isaconcern because of rela
tively low pay, but the upside is that
our region consumes a lot of retail of-
ferings. There is opportunity for small
manufacturing-and  logistics-related
servicesthat can be supported by local
infrastructure and personnel.

Those wishing to take advantage of the
older and newer opportunities need to
look for problems that exist and bring
solutionsthat solve problems that peo-
ple care about to the table. It is also
important for them to be passionate
about what they do and not just be in
it for the money. A key component
of working with startup businesses is
assisting them in the feasibility pro-
cess in evauating the business envi-
ronment, identification of customers,
as well as establishing their business
legal structure. In short, there needs
to be evidence that supports the busi-
ness idea.

Existing businesses counseled sought
assistance with business expansion,
working capital, equipment or real es-
tate purchase loans; business manage-
ment and marketing. The | ESBDC as-

By Louisa L. Miller, Business Consultant

sists them with gathering market and
financial data to support their business
expansion, loan, etc. In addition, as-
sistance is provided with the devel op-
ment of financial projections based on
proposed business growth expected
from the expanded operations or fund-
ing. Itisalsoimportant to assist exist-
ing business with afeasibility analysis
to ensure that the proposed expansion
will be profitable and generate posi-
tive cash flow.

Client sessions cover avariety of top-
ics based on the client’s specific needs
and can touch on things such as: how
to start; being an entrepreneur; busi-
ness planning for expansion and mar-
keting/advertising. The top areas of
counseling are.  Sources of Capital,
Startup Assistance, Business Planning
and Marketing. Client referrals come
from a variety of sources, including
banks, government agencies, cham-
bers of commerce and client word
of mouth. These businesses include
light manufacturing, restaurants, au-
tomotive servicelrepair, janitorial, re-
tail, Internet-based businesses, home
-based businesses, landscaping, coffee
shops, gift shops, and residential care
facilities.

In 2016, with the establishment of
outreach offices at the Apple Valley
Chamber of Commerce

and the City of Hesperia, jg -

individuals seeking to use =%
the services of the IES- }
BDC were given the op- £
portunity to choose one of
two locations to meet with
Business Consultant Loui-
sa Miller. During 2016 the
IESBDC offered 13 semi- |
nars and workshops in the
High Desert covering such
areas a pre-business plan-
ning, marketing/sales, ac-
counting/budgets, business
loans, QuickBooks and
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tax planning. In addition, in late fall
a Business Focus/Boot Camp-style
series was hosted at the Apple Valey
Chamber of Commerce offices. The
4-part series included the following
topics:. Open for Business, Under-
standing Your Financials; Marketing
Your Small Business, and Marketing
Technologies to Attract Customers.

Currently, there are 10 seminars
scheduled for 2017. Anyoneinterested
in registering for one of the High
Desert seminars or others scheduled
throughout the two-county area can
go the IESBDC's website, www.
iesmallbusiness.com, and click on the
Training section.

The Inland Empire Small Business
Development Center is a cooperative
program of the Inland Empire Center
for Entrepreneurship and is supported
by the U.S. Small Business Admin-
istration (SBA) and Cadlifornia State
University Fullerton and extended to
the public on anon-discriminatory ba-
sis. To learn more about the program
or to schedule an appointment, call
Louisa at 951-295-4183.

-

Mojave Water Agency is using
scienceand innovation to manage

Together, we're securing water for today and tomorrow...
www.mojavewater.org
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We Have a Real Opportunity to Move a Pro-Growth Agenda

Forward Under Trump and a Republican Congress
Col. Paul Cook (Ret.), U.S. Congressman, 8th Congressional District

A lot has changed in a year. Most
people assumed we would continue
to have divided government in
Washington for the foreseeable
future. However, the results of the
November election left us with a
unified Republican Congress and
presidency.

Absent the partisan gridlock that
characterizes a divided government,
we have areal opportunity to movea
pro-growth agenda forward. Repub-
licans in Congress are committed to
working with President Trump on
€CoNoMmIC iSSUes.

President Trump set the tone in his
initial days with his “two-for-one”
executive order, which requires that
federal agencies eliminate two regu-
lations for every new one they at-
tempt to implement. Americans, par-
ticularly small business owners, are
seeing the rising cost of regulations,
and they aren’'t happy. In fact, ac-
cording to the National Association
of Manufacturers, more than 90% of
small business owners support re-
forming the regulatory process. 72%
of small businesses reported that
regulations were hurting their oper-
ating environment.

Since 2008 over 3,300 new regula-
tions have been added each year
that collectively cost $981 hillion.
The total cost of al US regulations
amounts to an estimated $1.86 tril-
lion—or $15,000 per family per year.
The Obama Administration set new
records for regulations, averaging a
new regulation every 15 days during
his eight years in office.

One of the first items of business
passed by the new Congress was
HR 5, the Regulatory Accountabil-
ity Act. The legidation takes aim at

the problem of overreaching federal
regulation by bringing together six
separate regulatory reform bills that
passed the House in previous years
with bipartisan support. It eliminates
excessive red tape and regulations,
lifting an unnecessary burden on
hardworking Americansand promot-
ing jobs, innovation, and economic
growth.

Specifically, this legislation pro-
motes transparency by requiring
publication of easy-to-understand
online summaries of new proposed
rules, as well as proposed costs. It
also requires agencies to choose the
lowest-cost rulemaking aternative,
permitting costlier rules only when
cost-justified. It also prohibits new
billion-dollar rules from taking ef-
fect until the courts and Congress
have a say.

This legislation begins
to reverse some of the
regulatory  overreach
and will help our lo-
cal businesses become
more competitive. This
legislation is a small
step in the right direc-
tion, but certainly, there
is more to be done.

Congress must also
confront  Obamacare.
For too many Ameri-
cansthe dream of better
hedlthcare has turned
into anightmare of sky-
rocketing  premiums,
limited choices, and
cumbersome  regula-
tions. One report found
that Obamacare ex-
changes have networks

- Staff Recruitment

PROVIDING THE WORKFORCE ASSISTANCE YOU NEED
FROM OUR BUSINESS RESOURCE TEAM

COUNTY

with 34 % fewer providersthan those
plans not part of the exchanges. I’ve
heard from many of my constituents
about the costs of their healthcarein-
creasing to the point that it is simply
unaffordable and unsustainable.

My constituents deserve a plan
to address their hedthcare needs.
They need a plan that provides more
choices and lower costs. In the com-
ing months I' [l continue working to-
ward this goal.

Asaways, | encourage and welcome
you to contact my office at 760-247-
1815 with any concerns you have
about our federal government. It's
an honor to serve as your Represen-
tative.

Workforce Development Board

The San Bernardino County Workforce
Development Board (SWDB) is a public-private
board appointed by the County Board of
Supervisors that utilizes federal funds to create
workforce development programs for residents
and businesses in San Bernardino County.

+ On-the-Job Training Funds

« Business Consulting

« Process Improvement Consulting
+ Human Resources Hotline

- Facilities Available for Recruitment

+ Layoff Prevention Services

« Business Workshops

- Labor Market Information

- Advertise Job Opportunities at www.csb-win.org

Our Job is to Power Up Your Future...
Call us today at (800) 451-JOBS (5627)

This WIOA Title-I financially assisted program, is an equal opportunity employer/program.
Auxiliary aids and services are available upon request to individuals with disabilities, California Relay Service 711.

JAMES C.RAMOS, Chair, Third District Supervisor | ROBERT A. LOVINGOOD, Vice Chair, Frst District Supervisor | JANICE RUTHERFORD, Second District Supervisor
CURT HAGMAN, Fourth District Supervisor | JOSIE GONZALES, Fifth District Supervisor

(GREGORY C. DEVEREAUX, Ct |
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Focus Should Be on State’s Economy, Not Taxes
By Senator Mike Morrell, 23rd State Senate District

While in recent years our state gov-
ernment has seen record-setting bud-
gets, the same cannot be said, unfor-
tunately, for working Californians
and small businesses. Their hard-
earned money does not go as far as
it should, meaning that families and
entrepreneurs have less to invest in
their futures.

High taxes and extensive regulations
discourage businesses from opening
or investing here. It isthe reason that
for 12 years straight, California has
been named the worst state for busi-
ness in CEO surveys taken by Chief
Executive Magazine.

However, attempts to increase taxes
are well underway. Despite the fact
that California drivers already pay
some of the highest gas taxes in
the country for deteriorating roads,
legidative Democrats have started
pushing for additional gas taxes and
vehicle fees.

Among the tax and fee increases in-
cluded in the current proposal:

* Gasoline excise tax: 12 cents per
gallon, phased in over three years

e Price-based excise tax: 7.5 cents

per gallon

* Diesel excise tax: 20 cents per gal-
lon

* Diesel sales tax: 4% per gallon

 Vehicle Registration Fee: $38 per
vehicle annually

Cdifornians aready pay enough
for the services and programs they
expect. Reforms and efficiencies
should first be made with existing
resources.

Along with pinching household bud-
gets, these proposed increases will
also drive up the cost of doing busi-
ness here. With the threat of another
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recession aways looming, the fo-
cus rather needs to be on effectively
growing our economy and fostering
a business environment that inspires
confidence in job creators.

To this end | have authored legisla-
tionaimed at making Californiamore
business-friendly. Senate Bill 248
would lower the minimum franchise
tax paid by new small businesses
from $800 to $400. Senate Bill 555
would require that any regul ation ad-
opted by a state agency be reviewed
five years after implementation.

Both measures are important stepsin
strengthening our state’ s economy.

At the same time, any progress we
make on this front can only be sus-
tained if we continue paying down
the hundreds of billions of dollars
the state owesin public pensions and
other obligations.

Absent major reforms, the debt situ-
ation is only going to get worse.
Groups like the American Legida-
tive Exchange Council peg our state-
wide unfunded liabilities at almost a
trillion dollars.

Consider that for the 2015-16 fiscal
year, the California Public Employ-
ees Retirement System (CalPERS)
planned for a 7.5% rate of return on
its investments. However, it only
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managed to achieve a 0.6% rate of
return. 7% of a $400 billion liability
means a shortfall of $28 billion.

Weak investment returns are forcing
CalPERS to re-evaluate the sound-
ness of their assumptions. The de-
partment will at some point in the
future have to admit that investments
alone may not be enough to cover
pension costs.

The dual redlities of a fragile eco-
nomic recovery and apublic pension
fund that is financially unstable put
our state in a perpetually precarious
situation.

Asbudget talks get further underway
and the legidlative year moves for-
ward, the governor and his Democrat
colleagues need to recognize that ad-
ditional taxes would magnify these
challenges facing California.

Senator Morrell represents the 23rd
State Senate District, which covers
portions of Riverside, San Bernar-
dino and Los Angeles counties, in-
cluding Phelan and Pifon Hills.
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Meeting the Demands of the 21st Century Workforce for all Students
By Ted Alejandre, San Bernardino County Superintendent

At San Bernardino County Superinten-
dent of Schools, we work collectively
with our school districts, inter-agency
partners and community to see that all
students meet the demands of the 21st
century workforce and become pro-
ductive citizens who contribute to the
quality of life in our communities. As
educators we know that work extends
far beyond the classroom, which is
why we have committed the County-
wide Vision goal of partnering with all
sectors of the community to support the
success of every child from cradle to
career. That means reaching out to our
business and labor leaders, to govern-
ment, to faith-based organizations and
community groups, to post-secondary
institutions, and of course to our fami-
lies to give the more than 408,000 stu-
dents who attend public schools in our
county the academic and social skills
and tools they need to be able to com-
petein agloba economy.

As we review recent data and achieve-
ments that impact our county and High
Desert region, we take note of impor-
tant firsts for public education here; we
recognize the progress of our students
with support from staff, families and
community; and we renew our deep
commitment to transform lives through
education.

With a focus on literacy, we are ad-
vocating for a community of readers
as part of the Countywide Vision2-
Read Initiative. This spring we are
launching a countywide literacy proj-
ect through the nationally recognized
Footsteps2Brilliance program. Using
any electronic communication device,
young students will be able to access
thousands of books, games and pro-
grams that will develop literacy in both
English and Spanish. The initial pilot
for the program targets 1,500 preschool
children, but the program will be ex-

panded in 2017 to include all county
children. The program is free and is
available on all mobile devices. We see
this as a game-changer for increasing
early literacy in our county.

Snowline Joint Unified School District
has implemented Footsteps2Brilliance
in the classroom already this school
year, and the results they have seen
have been tremendous. First-graders
using the program reported a 5%gain
in benchmark scoring for reading from
the beginning of the year until Decem-
ber. One student reported reading more
than 94,000 words after just 40 hours
using the program.

Research shows that the ability to read
by third grade is one of the greatest in-
dicators of a child’'s future academic
performance and success in life. If our
students are able to be proficient read-
ers, we know that will make them more
likely to be high school graduates and
prepare them for either entering the
workforce or meeting the requirements
to attend college. These are fundamen-
tals to meeting our Countywide Vision
to have an educated populace that will
sustain economic vitality for the region
and quality of life for our residents.

We know reading proficiency is criti-
cal to the long-term success of our stu-
dents in the classroom and their ability
to be college- and career-ready when
they graduate from high school. For the
first time, our county graduation rate
reached an all-time high and exceeded
80 %, according to the most recent data
released by the California Department
of Education. Among High Desert com-
munities, Silver Valley Unified saw the
county’ s highest graduation rate for the
Classof ‘15 at 97.5%. With agrad rate
of 72.6%1in 2010-11, the district moved
from 21st among the 24 districts in the
county with high school gradsto No. 1
in five years! The district attributes the
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resultsto site strategic planning, amore
positive school culture, professiona
development in English language arts
and math, and a “Triple-A” focus on
academics, activities and athletics.

Among graduates countywide, the per-
centage of students meeting A-G re-
quirements has increased 9.5% points
over the past five years, growing to
34%. While we celebrate the growth
we have seen, we know we must accel-
erate this upward course. The demands
of the labor markets now seek a more
highly skilled and educated workforce.

One key program that is addressing
those demands is Advancement Via
Individual Determination—or AVID. It
has done a phenomenal job to create a
pipelineof college-bound students. L ast
school year a record number of 2,300
studentsin our county were recognized
at the AVID Senior Recognition event.
In the High Desert, Victor Valley High
School had the largest senior class of
AVID graduateswith 99 seniors. There
are amazing statistics about our AVID
graduates, but the two that stand out are
that 99% of our AVID students gradu-
ated high school, and 96% met A-G re-
quirements for acceptance into the UC
and CSU systems. It is worth noting
that our region has the largest concen-
tration of AVID programs anywherein
the world. Because of the success of
AVID at the high school level, itisnow
growing at the middle and elementary
school levels, providing students with
early development in the skills and
toolsthey need to be successful for col-
leges and careers.

Another effort to boost the college-
going rate in our county is a new part-
nership with the American Council
on Education. Along with the AVID
Center in San Diego, University of
Cdlifornia, California State University,
and 23 of our county’s high schools,

continued on page |4
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they are working in concert to create a
schoolwide college application day this
academic year as part of the Ameri-
can College Application and Success
Campaign. The campaign is focused
on increasing college and financial aid
applications and enrollment to post-
secondary institutions by all seniors at
the participating schools. Another part-
nership aimed at seeing that more of
our students are prepared for post-sec-
ondary options is a pilot program with
County Schools, the College Board,
Apple Valley, Chaffey, Hesperia, Mo-
rongo, Upland and the College Board
to support administration of pre-college
testing to the entire 10th grade class.

We are seeing more investment com-
ing to our region for college and career
readiness-with more than $2 million
in grants supporting our efforts. One
comes to our Linked Learning Re-
gional Hub of Excellence—one of four
statewide model s selected by the James
Irvine Foundation. Participating dis-
tricts are expanding career pathways
that offer rigorous academics coupled
with relevant career-technical educa-
tion in the region's most in-demand
industry sectors. School districts and
ROPs across our county have benefit-
ed from California’ s Career Technical
Education Incentive Grant program,
the largest of its kind in the nation. San
Bernardino County ROP received $1.5
million, which will support emerging
labor market needs in the field of infor-
mation and communications technol-
ogy, primarily in the emerging cyber-
security field.

The newly formed Mountain Desert
Regional Career and Occupational
Pathways JPA is working regionally
with business and industry to prepare
students for college, careers and post-
secondary training. Formed on the no-
tion of collective impact and working
together to create better economic and

Continued

education opportunities for the region,
the JPA’ s nine desert/mountain school
districts have established career path-
ways and academies, proving to equip
students with the credentials needed to
enter the workforce.

Also, the Desert Mountain Economic
Partnership, which involves education,
city and county government, and pri-
vate industry in the High Desert, has
taken a collective impact approach to
propel education and the economy in
the region.

| am encouraged by the growing sup-
port and commitment from partners
such as Job Corps, Linked Learning,
the College Board, our school districts,
higher education, city and county gov-
ernments, and community stakeholders
in these many collaborative efforts.

In the fall of 2016, we launched the
first countywide Open Data Platform,
primarily focused on improving stu-
dent success outcomes from cradle to
career. San Bernardino County is the
first county office of education across
the state to pursue using the data plat-
form to provide transparency of and
access to education data with the goal
of engaging our publics, informing de-
cision-making and providing a contin-
uum of services to improve conditions
for our youth.

On the statewide level, the transition
to a new accountability system is in
the process of rolling out in the next
several months. This winter the State
Board of Education finalized adoption
of a landmark accountability system
for California public schools. The ac-
countability system is among the most
rigorous and ambitious in the nation,
with the goa of ensuring our state's
public schools are preparing students
for success in college and 21st century
careers. In March the state is scheduled
to unveil its California School Dash-
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board concept to the public that will
provide awealth of new information to
help parents, educators and the public
assess the performance and progress of
their schools.

Rather than using just one number to
measure school progress, as was the
case with the former Academic Perfor-
mance Index, the new system isdriven
by a rubric of performance indicators
such as student test scores, graduation
rates, attendance, and college and ca-
reer readiness. Multiple measures will
give parents, teachers and community
members a better idea of what is hap-
pening at their schools and how well
schools are meeting statewide educa-
tional priorities, as well as goals defined
indistrict Local Control Accountability
Plans (LCAP).

Among county offices of education
statewide, ours was the first to develop
a model that provides a multi-faceted
team of experts to support districts in
the cross-devel opment of their budgets
and LCAP and to work collaboratively
with districts in continuous improve-
ment. Of course, the most crucial and
important changes are what is happen-
ing in classrooms where teachers are
teaching to new rigorous state stan-
dards, and students are gaining mastery
on higher-level thinking skills. It is be-
cause of their hard work that we saw
improvements across the board in both
math and English language arts when
the California Assessment of Student
Performance and Progress results were
released in 2016.

State testing is one measurement of
the progress that’s taking place in our
classrooms, but another key priority is
the social and emotiona development
of our students. One initiative that is
addressing those needs comes from our
countywide Student Advisory Panels.

continued on page 15
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More than 150 students representing
over 40 high schools are participating
and meet four times annually to engage
with their peers and develop presenta-
tions in the areas of economy, educa-
tion, safety, and hedth and wellness
— areas identified as priorities in the
Community Vital Signs Transforma-
tion Plan. The culmination of student
efforts is realized in final presentations
to a panel of elected officials and policy
makers who listen intently to student
proposals and opinions. When students
see that their voices are being heard
and influencing decisions, and they are
invited to act as leaders in the process,
a collaborative community of learners
isformed.

Creating strong and healthy school and
community environments for students,
staff and familiesis the goal of County
Schools’” first countywide Wellness
Strategic Planning Initiative. A growing
body of research shows that supporting
students and families with emotional
wellness early on can help students
be successful in school and into their
adult lives. Research by the National
Alliance on Mental IlIness shows that
behavioral health issues during adoles-
cence contribute to more than half of
al instances of students dropping out
at the high school level.

The research-proven program, Posi-
tive Behavioral Interventions and
Supports—or PBIS—is making ma-
jor strides in creating a more positive
culture at our schools and supporting
student wellness. PBIS is a proactive
approach to establishing the behavioral
supports and socia culture needed for
all students in a school to achieve so-
cial, emotional and academic success.
Countywide, we are approaching more
than 250 schools in 28 school districts
and County Schools alternative edu-
cation settings. With more than 100

schools implementing PBIS in the High
Desert, the Positive Behavior Interven-
tions and Supports Coalition awarded
over 40 schools in 2016 with bronze,
silver and gold awards for improving
campus culture.

In Silver Valley Unified, Newberry
Springs Elementary wasthe only school
to receive a gold award. Newberry re-
duced the number of suspensions from
15in 2012-13 to 1 in 2015-16. All to-
tal, 11 High Desert school districts had
at least one school awarded, with Ad-
elanto Elementary and Snowline Joint
Unified school districts each having
ninetotal schoolsto receive bronze and
silver awards. The positive outcomes
of such programs have madeinroadsin
reducing disciplinereferrals, plus help-
ing achieve declines in suspension and
expulsion rates. The number of suspen-
sions has dropped 30% from 2011-12
to the most recent released data for the
2014-15 academic year. The expulsion
rate has dropped 23% over the past
three reporting years.

We have real opportunity to change the
trgjectory of our county and launch our
schools and communities into a future
that provides all of our students with
opportunities to fulfill their boundless
potential. At County Schools, we will
continue our work of collaborating with
our school districts, inter-agency part-
ners and communities to bring about
the skills our students need to be col-
lege- and career-ready. Their prepara-
tion for the demands of the workforce
will impact the economic vitality of the
High Desert, our county and the state.
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High Desert Opportunity
Announces 2017 Event

Plans
By CariThomas

Continuing with their mission to pro-
mote economic growth by presenting
a conference that showcases business
opportunities in the High Desert, the
HDO Board of Directors is pleased to
announce this year’s High Desert Op-
portunity (HDO) event will once again
be held at the Victoria Gardens Cultural
Center in Rancho Cucamongaon Thurs-
day, November 2, 2017

“We are capitalizing on the momentum
of the 2016 conference at Victoria Gar-
dens, which proved to be an excellent
site to reach our target audience of Or-
ange, Los Angeles and San Diego Coun-
ties, aswell as the Inland Empire,” said
HDO President Cari Thomas.

Although event details are pending,
added thisyear are an exhibit hall, lunch
and keynote speaker. Tickets are $60,
with Early Bird pricing at $50. Tickets
go on sale soon, along with more event
detailsto come.

For more information about the
High Desert Opportunity Conference
and volunteer opportunities,
cal 760-245-7600, email info@
highdesertopportunity.com, or visit their
website at www.highdesertopportunity.
com.

About High Desert Opportunity

High Desert Opportunity (HDO) is the
premier High Desert event annually
showcasing local businesses and de-
velopment opportunities for new and
expanding businesses. The goal of the
event is to support economic growth
and stability by attracting businesses
and jobsto the High Desert. Theregion
encompasses the cities of Adelanto, Ap-
ple Valley, Barstow, Hesperia and Vic-
torville, as well as portions of San Ber-
nardino County. In its 36th year, High
Desert Opportunity continues to grow
and evolve, focusing on the benefits of
doing businessin the High Desert.
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Update From Jay
Obernolte’s First Term as
State Assemblyman, 33rd

District

During my first term representing you
in the State Assembly, | have had the
honor to serve my constituents not
only through the advocacy of my dis-
trict office, but also by authoring and
passing legislation that benefits our
district.

My first piece of legislation that im-
pacts the district and our rural areas
was AB 1034. AB 1034 amended the
Surface Mining and Reclamation Act
(SMARA) of 1975 to alow the con-
struction and operation of renewable
energy projects on aready-disturbed
mining lands. Too often renewable
energy projects that do not benefit our
communitiesare sited in our neighbor-
hoods, causing blight. Thisbill allows
renewable energy projects to be sited
away from our communities and pro-
tects our environment by encouraging
them to be located on previously dis-
turbed lands and not our pristine des-
ert.

Another piece of legislation | authored
and passed was AB 1773. This hill
expanded the Renewable Energy Self-
Generation Bill Credit Transfer (RES-
BCT) program to alow qualifying
local government entitiesto participate
in the program. This bill had a direct
impact on the Victor Valey Waste
Water Reclamation Authority and
will save their ratepayers $400,000.00
annually.

AB 809, which was sponsored by the
Howard Jarvis Taxpayers Associa-

tion, requireslocal ordinancesthat im-
pose or raise taxes to clearly state in
the description of the measure the fact
that the measure is a new tax or tax
increase, the amount of money to be
raised annually from the tax, and the
rateand duration of thetax to belevied.
Previously, when citizens would vote
on local ballot measures, that informa-
tion was not required to be available
to the voters. AB 809 prevents local
agencies from disguising tax increases
from the voters.

Finally, AB 1775 adjusted California
tax return due dates for Limited Lia-
bility Companies (LLC) and C corpo-
rations to make them consistent with
federal law. The federal tax due dates
were modified last year for several
common federal returns. However,
this discrepancy complicated the filing
process for many of the state’ s taxpay-
ersand businesseswhichwererequired
to comply with multiple tax deadlines
for the same returns. AB 1775 creates
consistency between state and federal
regulations and saves taxpayers from
costly penalties.

During the upcoming legisative ses-
sion, | plan to continue authoring and
advancing legidation that will keep
jobs in California and promote trans-
parency and government efficiency
wherever possible. | believe that all
Californians deserve that from their
state government.

To that effect | have introduced sev-
eral billsthat will have adirect impact
on our region. Last year the Gover-
nor signed into law Senate Bill 1263,
which prohibits the permitting of a
home or cabin where the source of
water supply is hauled water. That bill
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was retroactive in nature, ultimately
rendering many property owner’sland
worthless by taking away their abil-
ity to build on land located in areas
without adequate water infrastructure.
I’ve introduced AB 366 in response,
which would exempt property owners
of existing parcels from this law and
allow them to build on their property
if legally obtained hauled water is the
listed source of water. This bill will
protect the rights of rura property
owners.

Also, | have introduced AB 195,
which expands on the transparency re-
guirements enacted by AB 809. AB
195 extends transparency to all local
initiatives that levy taxes. | strongly
believethistransparency is needed be-
cause voters should have access to all
relevant information in order to make
aresponsible, informed decision about
atax increase.

| also recently introduced AB 912, the
Small Business Regulatory Fairness
Act. This bill would give state agen-
cies the flexibility to reduce statutory
fines and penalties on small businesses
in cases where the violation was inad-
vertent and the businessis cooperating
with the agency.

In the coming months | plan on in-
troducing more legislation to benefit
our region and all Californians. I am
a Cadlifornia optimist, and | believe
that working together we can make
our state once again the crucible of in-
novation and entrepreneurship that it
used to be.

It is an honor to represent you.

7609515111 » Fax: 760.951.51 13 « www.TheBradcoCompanies.com * email: info@thebradcocompanies.com



High Desert Report

An economic overview

Energy Disclosure in California has a Bumpy Road
By Marika Erdely, Founder and CEO of Green EconoME

Energy Disclosure Laws — What are the
most recent developments?

Energy and water disclosure laws con-
tinue to make a presence nationally.
During December 2016, the cities of
Denver, CO; Orlando, FL; and Evan-
ston, IL and finally, our own City of An-
gels signed legislation requiring energy
and water disclosure laws. Mayor Gar-
cetti signed Ordinance #184674 called
the Existing Building Energy and Wa-
ter Efficiency Program, affectionately
called “EBEWE.”

Mayor Garcetti has mandated there be
a reduction of energy usage of 15% by
2020, which was adopted by LA Depart-
ment of Water & Power Board. Cur-
rently, approximately 50% of LA City’s
electricity demand comes from 4% of
the existing buildings.

The new ordinance is not tied to any
financial transaction and will require
annual reporting for al buildings over
20,000 sq. ft. inthe City of LosAngeles,
including commercial, industrial, and
multi-family.

The City of LA’sordinance comes
in two phases.

Phase 1 requires annual disclosures of
energy and water use through the EPA’s
Energy Star Portfolio Manager Software.
As many of you readers recall, this was
the same software that was used to com-
ply with the since-repealed state law,
AB 1103. Entering energy and water us-
ageinto this software, along with certain
physical and operational characteristics
of the building, provides an Energy Star
rating. This rating compares the build-
ing's use against similar building types
within the software. The analysis aso
provides an Energy Use Intensity (EUI)
rating when it compares against similar
building types across the nation.

The City of LA’s ordinance will require
benchmarking to be completed annual-

ly, and the disclosure will be made pub-
lic by the City’s Dept. of Building and
Safety, which will be managing compli-
ance. Compliance begins this July, per
the schedule below:

Phase 2 requires buildings to be audited
and have retro-commissioning complet-
ed every five years. This additional step
will provide valuable feedback to the
building owner asto what is consuming
the most energy in their building and
how well it is operating compared to
how it was designed.

Auditing:

e Completing aLevel 2 Audit pro-
vides an evaluation and documenta-
tion of the existing conditions of the
building’s systems

* Provides recommendations for
energy and water efficiency retrofits
with estimated costs and savings for
the building owner

* Usage is benchmarked against simi-
lar buildings

Retro commissioning:
» Systematic process for improving
and optimizing the operation and
maintenance of a building

Last digit of AIN* \ First compliance due date

* Involves detailed study of building
system operation

¢ Faults in building systems are iden-
tified for resolution

* Recommend changes to increase
energy efficiency

* Focuses on energy- and water-using
equipment

The Audit Report is a valuable tool to
understanding the potential benefits of
implementing Energy Conservation
Measures (ECMs). For example, LED
lighting retrofits can save up to 25%
of the total bill. The benefits to retro
commissioning include ensuring that
a building operates as it was designed.
Many times during the operation of a
building, cost-saving efforts are imple-
mented to make short-time fixes, and
this ultimately effects the energy and
water efficiency of the building. Plus,
new technologies can provide new en-
ergy saving opportunities.

The schedule for Audits and Retro com-
missioning is shown in the table be-
low. There are a few exemptions to the
benchmarking requirements, excluding
buildings that have been under demoli-
tion and those that have not received any
energy or water service in the past year.
In addition, buildings that are already

continued on page 18

Subsequent Compliance
Due Dates

0 Jan - Jun, 2019 Every five years thereafter
1 Jul — Dec, 2019 Every five years thereafter
2 Jan - Jun, 2020 Every five years thereafter
3 Jul — Dec, 2020 Every five years thereafter
4 Jan - Jun, 2021 Every five years thereafter
5 Jul — Dec, 2021 Every five years thereafter
6 Jan - Jun, 2022 Every five years thereafter
7 Jul — Dec, 2022 Every five years thereafter
8 Jan - Jun, 2023 Every five years thereafter
9 Jul — Dec, 2023 Every five years thereafter

*AIN means Assessor Identification Number, or APN.
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Continued

Energy Star Certified will not have to
comply with Phase 2 of this ordinance.
Please contact us for information on ad-
ditional exemptions.

Also, please note there are fees for sub-
mission of the Benchmarking and Audit
Reports, as well as for non-compliance.

What is happening with California’s
Energy Disclosure Law?

Cdliforniahascurrently set thethreshold
for compliance for AB 802 (formerly
AB 1103) to require al buildings over
50,000 square feet to annually disclose
their benchmarking results. Thislaw will
no longer be tied to financial transaction
as AB 1103 had been. The new law also
includes multi-family buildings, which
were not previously included. This law
isstill in draft form.

The anticipated timeline of compliance
isasfollows:

California’s AB 802

Applies to buildings 50,000 sf or more
Jan 1, 2016 April 1, 2019
Utilities Multi-family
begin to
'

July 1, 2020

April 1, 2017 Multi-family

Regulation in
1

family family
reporting data publicly
' '

1
July 1, 2019
Commercial
data publicly

1

April 1, 2018

Commercial
reporting

'
Jan1,2017
Utilities
begin to
provide

Final Thoughts

Why care about energy efficiency and
why comply with theselaws? It hasbeen
very clear in our recent LED and HVAC
control retrofits that making a building
energy efficient is not only going to
lower the building’s operating cost and
make the cap rate more attractive, it will
ultimately effect market valuations. It
aready does.

Actual results of a building saving 25%
in kWh after retrofits in late 2015 and
early 2016 shown at bottom of page.

Please contact us with any questions re-
garding energy disclosure law require-
ments or energy efficiency.

Green EconoME is an Energy Consult-
ing and Construction Company located
in Pacific Palisades, working all over
Southern California.

Marika Erdely, MBA, LEED AP+B,
Certified Energy Auditor

CEO

License B#1001368
Marika@Greeneconome.com
818-681-5750
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Upper Narrows Emergency
Pipeline Project was Unlike

Any Other
By Logan Olds General Manager,
Victor Valley Wastewater Reclamation
Authority

It's safe to say that

the Upper Narrows

Emergency Pipeline

project was unlike

any other for the Vic-

tor Valey Wastewa-
ter Reclamation Authority.

When a series of powerful stormsin
late 2010 broke open a large sewer
line, spilling 42 million gallons of
sewage into the Mojave River, the
stage was set for one of the largest
and most important recent FEMA
projectsin California.

Over the next five years, planners,
engineers and construction teams
navigated complex technical and en-
vironmental obstacles — first in lay-
ing nearly 5,000 feet of temporary
pipe, then designing and building
a permanent solution that included
tunneling under the streets of Old
Town Victorville and under 270 feet
of rock through an earthquake fault.

To serve Apple Valey, two 16-inch
pipes were installed using direction-
al drilling 40 feet below the Mojave
River and under one of the busiest
railroad lines in the nation.

The $41 million project was de-
signed to keep the new pipe out of
the river and away from other envi-
ronmentally sensitive areas, but the
challenges grew with each passing
month. Many of these were impos-
sible to anticipate — unusual geologi-
cal formations, endangered species

continued on page 19
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and archeological remains — but we
had to persevere. Theimmediate and
long-term public safety and well-
being of the water of our region de-
pended on it.

Now it seems we're being made an
example of —in the wrong way.

In recent weeks, stories have sur-
faced questioning the project’s costs
and accounting. These were based
on a draft audit from the Office of
Inspector Genera (OIG), claiming
that VVWRA did not properly ac-
count for and expend $31.7 million
in FEMA grant funds.

To say that we were caught off guard
by the report would be a massive un-
derstatement. Only six months ear-
lier, we were told that the audit was
95% complete and that our expenses
and accounting were “generally ac-
ceptable.”

While we appreciate the federal gov-
ernment’s checks and balances, this
particular audit trail leaves us baffled
— because of what we were led to be-
lieve and the nature of the pipeline
project itself.

Even in the best of circumstances —
never mind something as complex
as Upper Narrows — it is not unusual
for a major engineering project to
come in more expensive than origi-
nally thought because of unforeseen
challenges. Tunneling projects often
experience cost overruns in excess
of 30%. With Upper Narrows the
additional costs were less than half
that — approximately 15%, or only
5% above the 10% contingency built
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into the project. It'sthe only time, in
fact, that a project we've managed
has exceeded the standard 10% con-
tingency, which speaks to both our
excellent record of controlling costs
and the unusual — and urgent — na-
ture of the Upper Narrows project.

The extent of the damage — and the
work required to fix it — was some-
thing we could not have anticipated.
We performed triage first and then
maneuvered through unchartered
territory to ensure the safety of the
community we serve and the protec-
tion of our groundwater and envi-
ronment. Our teams used every type
of boring technology in existence,
outside of using explosives, includ-
ing the use of amassive 80-inch bor-
ing machine, smaller micro tunnel-
ing machines, horizontal directional
drilling, pipe ramming and open cut
construction. In addition, 10 concrete
manhol es ranging from 48-96 inches
in diameter were installed.

These were no small tasks — com-
plicated even more by challenges
beyond our control, such as the need
to ensure that wetlands, critical habi-
tat and endangered species such as
the Least Bell’s Vireo would not be
disrupted. The project required close
collaboration with the Native Amer-
ican community to ensure that any
artifacts or remains were handled
with great care with the railroads
to ensure that the work being done
beneath crossings was properly en-
gineered, and that all appropriate
special permits were secured. Even
with the invaluable support of these
groups and other stakeholders such
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asthe Kemper-Campbell Ranch, The
Lewis Center and the City of Victor-
ville, the project was as daunting as
any we'd ever encountered.

Along the way we went to great
lengths to ensure that every “i” was
dotted and every “t” crossed when
it came to spending and account-
ing — and felt confident, based on
our communications with auditors
last March, that we had taken all ap-
propriate steps. Recently, the Daily
Press published a report referencing
atranscript of that phone call — sug-
gesting that any lingering questions
the auditors might have had were
small in nature.

We provided the auditors detailed
answers to those questions and had
no reason to believe that anything
was wrong.

We dtill don’t, which is why we
find ourselves scratching our heads
over the draft audit we received six
months later.

Whatever the internal dynamics are
within OIG and FEMA, we stand
ready to defend how this critically
important project was managed and
accounted for.

email: info@thebradcocompanies.com
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Victor Valley Transit

Authority
By Fidel Gonzales, Marketing & Civil
Rights
Victor  Valley

Transit Author-
ity (VVTA) con-
tinuesserving the
growing  High
Desert transpor-
tation needs. The
agency has made
great strides in
its partnerships that support educa-
tion, employment, veterans, and other
life services opportunities.

Established as a Joint Powers Author-
ity in 1991, VVTA offered Americans
with Disabilities Act (ADA) paratran-
sit service and fixed-route bus service
for Adelanto, Apple Valley, Hespe-
ria, Victorville and county areas of
Helendale, Lucerne Valley, Pifion
Hills and Wrightwood. Since then,
following its merger with Barstow
Area Transit in 2015, VVTA service
area grew from 425 sguare miles to
nearly 1,000 square miles. VVTA’s
operational area currently spans from
the Los Angeles County, Kern Coun-
ty, and Inyo County lines on the west
and north to the Colorado River on
the east. Communities now include
Barstow, Daggett, Hinkley, National
Training Center at Fort Irwin, Len-
wood, Ludlow, Mountain Pass, New-
berry Springs, Trona, Big River, and
Y ermo.

InadditiontoitsVVTA Direct Access,
a curb-to-curb transportation service
to individuals who are certified and
meet ADA requirements, VVTA pro-
vides traditional bus service through
its 36 fixed routes. In the last decade,
fixed route ridership has grown from
1 million ridersin 2006 to 2.7 million
ridersin 2016.

Recent routes added to the system
include the 45X Express in 2015,
which delivers non-stop service from
Victor Valley College to the Victor-
ville Transfer Point at Costco. VVTA

continued on page 21
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Easy to Lead, Hard to Govern
By Paul C. Granillo, President and CEO,
Inland Empire Economic Partnership

Part of the mission of the Inland
Empire Economic Partnership is to
ensure that the needs and reality of
the economic situation of our region
are represented in national and state-
wide organizations whose decisions
or influence might effect the Inland
Empire.

One of those organizations that |
am pleased to be associated with is
California Forward, whose goal is to
make the promise of the California
Dream attainable for all. Its mission
is to ingpire better decision-making
by governments at all levelsin order
to: Grow Middle-Class Jobs, Pro-
mote Cost-effective Public Services,
and Create Accountability for Re-
sults. This year California Forward
celebratesits 10-year Anniversary as
an organization, and | was honored
to attend their Gala celebration.

The keynote speaker for the evening
was Former Defense Secretary and
Director of the Centra Intelligence
Agency Leon Panetta.

Secretary Panetta served as the
founding co-chair of California
Forward, alongwithTomMcKiernan,
the former CEO of the Automobile
Club of Southern California. One
was a democrat and the other a
republican. Their goal was to help
create a organization that would
work in a non-partisan way to find
solutions for California problems.
Sounds easy but it is hard work. In
his keynote address Panetta decried
thelack of civility and accountability
by elected officials at all levels of
government. Put plainly, are we
electing people who only care about
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themselves and have lost or never
had the understanding that before
winning for themselves or their party
they wereel ected to govern? Whether
you are a Republican at the national
level or a Cadlifornia Democrat,
majority control means nothing if
choices to tax, regulate and educate
are not made with bipartisan input
and the motivation that governing
means creating the best solutions for
thelives of the governed. Sometimes
inthelnland Empirewefeel forgotten
and unappreciated. We cannot let
those feelings stop us from holding
our elected officials at all levels
accountable, not just for their votes
but for their attitude toward how
they carried out their role in OUR
governance structures. It is easy for
people to call themselves leaders; it
is much harder to actually be one.

email: info@thebradcocompanies.com



Route 24 Oak Hills, added in October
2016, now provides service to Oak
Hills High School and San Joaquin
Valley College.

VVTA Route 200 Lifeline service to
Needles, which operates one day per
week, began in June 2016, connect-
ing the cities of Needles, Barstow, and
Victorville. The route is in response
to a request from the San Bernardino
County Board of Supervisors Chair,
Robert Lovingood, who saw the need
for Needles residents to have access
to the courts and Medi-Cal healthcare
not available in that city.

VVTA Needles Car Share program,
which was nationally recognized with
an innovation award, features hourly
car rental-type of service starting at
just $5 an hour. While Needles does
have transit service within its city
limits, many of the nearest supermar-
kets and other retail shopping are only
found across the Colorado River in
Arizona. Public transportation does
not meet this need.

The VVTA Route 15 B-V Link
connects Barstow to the Victor Valley
and provides Monday-through-
Saturday serviceto the Inland Empire,
including San Bernardino and Fontana
Metrolink. The route began in 2011,
offering service just three days aweek
between Barstow and Victorville. The
following year, service was extended
to San Bernardino, and in 2013 service
was extended to Monday through
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Friday. Saturday service was added in
July 2016 when ridership blossomed
to nearly 6,000 monthly riders.

VVTA continues its partnership with
Victor Valley College with its Ram
Pass program. Funded through a stu-
dent transportation fee, students with
valid VVC student IDs board fixed-
route buses for free. The program be-
gan as apilot program funded through
the Mojave Desert Air Quality Man-
agement District.

“The Ram Pass program has reduced
traffic congestion on Bear Valley
Road, reduced stress on VVC's over-
crowded parking lots, and improved air
quality through this collaborative Mo-
jave Desert Air Quality Management
Digtrict effort,” said VVTA Maobility
Manager Aaron Moore. “Though the
greatest impact we have seen emerge
from this program is the life opportu-
nities that were once more challenging
to attain due to the high cost of trans-
portation inherent with our sparsely
populated region.”

Through the Ram Pass,
288,181 trips were pro-
vided to VVC students
during the extended pilot
that concluded in 2014,
accounting for 12% of
system-wide rider trips.
Students ridership from
all High Desert schools
remains strong and cur-
rently accounts for 48%
of rider trips, according
to arecent AECOM sur-
vey. Approximately 50% of all student
ridership use the Ram Pass.

VVTA remains sensitive to its use of
local roads. Between 2010 and 2016
VVTA has turned over more than $30
million in unused transit fundsto local
jurisdictions for street and road main-
tenance and improvements.

Realizing the health and environmen-

tal benefits of Compressed Natural Gas
(CNG), VVTA began switching from
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its all-diesel fleet to an all-CNG fleet
in 1998. To reduce costs associated
with outsourcing fuel requirements to
outside vendors, VVTA now operates
two strategically located CNG fuel-
ing stations in Hesperia and Barstow.
These fueling stations are open to the
public. In addition, these new fueling
stations shorten refueling times and
improve operational efficiencies.

With an eye on the future, the agency
continues testing of renewable energy
fuel technologies. VVTA began test-
ing Zero-Emission Bus (ZEB) hydro-
gen fuel and electric-powered tech-
nologies in 2016 and deployed its first
electric support vehiclesin 2017.

Vanpool

Serving the needs of the High Desert’s
workforce, VVTA launched its com-
muter vanpool program in 2012. The
program enables individualsin groups
of seven or more to commute for as
low as $30 a week. The vanpool fleet
has since blossomed to 212 vehicles,
serving 1,500 commuters daily and
logging over 400,000 miles monthly.
By eliminating what would be 1,290
single-occupancy vehicles from High
Desert roadways, the shared ride pro-
gram dramatically reduces traffic con-
gestion. With the environment, the
economy, and quality of life in mind,
VVTA Vanpool saves the High Desert
1.6 million single-occupancy vehicle
miles monthly.

CTSA

VVTA was designated a Consolidat-
ed Transportation Services Agency
(CTSA) by the San Bernardino Coun-
ty Transportation Authority (SBCTA)
in 2015, enabling that division of the
agency to operate with fewer restric-
tions in its mission to improve mobil-
ity options for residents who are most
in need and often the most difficult
to reach through conventional fixed-
route transportation. This designation
of the CTSA was made in recognition
of efforts VVTA had made through its

continued on page 22
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A Libertarian Approach
to Regulatory Reform in

California
By Brian W. Ryman, Co-Chair,
Victor Valley Libertarian Alliance

The Libertarian Party of California af-
firms in our platform that, “all individuals
have the right to exercise sole dominion
over their own lives, and have the right
to live in whatever manner they choose,
so long as they do not forcibly interfere
with the equal rights of others to live in
whatever manner they choose.” This is
antithetical to the regulatory environment
in California, which controls every aspect
of our livesand our businessdealings. Itis
the purpose of this portion of our program
to show how we can reform the current
systemto reinin regulations and allow for
greater individual freedom in the state.

The proposals here are not meant to be
seen as the final goal of the Libertarian
Party in regardsto regulationsin the state.
Nor are they meant to be the only course
of action in bringing about a freer society.
These are actions that can be taken now,
within the present framework established
by the US and Cdifornia Constitutions,
federal and state law, and current regula-
tory mechanisms and procedures.

Over-regulation is a problem for Cali-
fornians. Before offering solutions, it is
necessary to understand where we are and
examine how we came to this point.

Current Problem

California’s economy is floundering as
businesses-hoth large and small—-are leav-
ing the state at an alarming rate. The rea
son for thisis clear: Californiais consis-
tently rated the worst, or one of the worst,
states in which to do business. According
tothe Tax Foundation’s 2015 State Busi-
ness Tax ClimateIndex, Californiaranked
48th for corporate taxes (beating only
New York and New Jersey); For 11 years
in a row Chief Executive Network has
rated California the worst state in which
to do business; The California Business
Roundtable reports that, “California’'s
regulatory environment is the most cost-
ly, complex and uncertain in the nation.”
The threefold burden of taxation, legisla-
tive uncertainty, and regulations are mak-
ing it next to impossible to run a profitable
businessin this stete.
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Mobility Management Department to
enhance regional transportation for se-
niors, disabled individuals, and High
Desert residents who do not otherwise
have transportation options.

The agency has also been essential in
expanding transit services, providing
oversight and financial management
to local nonprofits. Residents of Trona
in the northwest county and Big Riv-
er along the Colorado River are now
served through volunteer-driver pro-
grams.

For seniors and those with disabili-
ties, living in sparsely populated areas
proved challenging for thosein need of
transportation, especially for medical
and social services appointments. Pri-
or to the CTSA, public transportation
was simply not available, and the con-

sequences adversely impacted medi-
cal conditions and public resources.
To meet thisneed, the CTSA launched
the Transportation Reimbursement for
Individuals Program (TRIP), which
provides an incentive for volunteer
drivers (usualy friends or neighbors)
to assist eligible individuals who are
unable to drive or access public trans-
portation by providing necessary, es-
corted transportation. Participants re-
celve funds to reimburse the volunteer
driver and to offset the cost associated
with providing transportation.
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Realizing the success nonprofits have
made in serving the community but
also the transportation challenges
these organizations face, the CTSA
initiated the Mobility Vehicle Dona-
tion Program to serve these needs.
The program donates retired vehicles
to regional nonprofits to help reach
their clientele-including the elderly
and those with disabilities-who are
living in the greater VVTA service
area. While VVTA is restricted from
providing assisted medical transpor-
tation, by working through qualified
nonprofits, the CTSA realized that,
through such transportation partner-
ships, the nonprofits provide medical
transportation for afraction of the cost
and without further burdening emer-
gency medical response systems. This
new approach to transit saved families
from skyrocket-
ingtransportation
costs. To ensure
the  long-term
success of these
programs,  the
CTSA developed
aDriver Training
Program and a
Vehicle Mainte-
nance Program.

Workingwiththe

Veterans Admin-

istration Loma

Linda  Health-

care System, the
CTSA helped develop the free Vet-
erans Express Transportation System
(VETS) for those veterans who have
medical appointmentsat theVVA Loma
Linda. Previoudly, transportation op-
tions were not only costly but were
limited to certain times of the day and
veterans could not receive the care
they needed.
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A Libertarian Approach to Regulatory Reform in California

According to the state constitution,”[t]he
legislative power of this Stateis vested in
the California Legislature which consists
of the Senate and Assembly” as well as
“the powers of initiative and referendum”
which are reserved to the people of the
state. Ironically, neither the legislature
nor the people are the source of most of
the regulations. The vast mgjority are pro-
posed by the more than 200 state agencies
and commissions given that authority by
the Legislature. When they are adopted by
the rulemaking agency, approved by the
Office of Administrative Law and filed
with the Secretary of State, these regula-
tions have the force of law.

Unfortunately, regulations adopted by
state agents are often inconsistent across
different agencies and lack transparency
and accountability. These regulators often
do not adequately understand the impact
of their actions.

The detrimental effects of California’s
regulatory climate cannot be over-stated.
To frame it based on its economic im-
pact, it is helpful to put it in perspective
by comparing the cost of regulation to the
cost of corporate taxation. While busi-
nessesoperatingin Californiain 2009 paid
~$9,535,679,000 in Corporate income
tax, the regulatory costs for these same
businesses were over $467,814,918,000.
In other words, the regulatory burden on
Cdlifornia businesses is 49 times greater
than their tax burden. The combination of
excessive taxation and regulation has kept
Cdlifornians from their potential prosper-
ity.
How we got here

Overregulation in California is not a re-
cent phenomenon. I1n 1977 Dow Chemical
Corporation abandoned construction plans
for a mgjor facility. Dow gave govern-
ment regulation and litigation regarding
the environmental impact of the plant as
the reason. The following year Standard
Qil of Ohio abandoned a pipeline project
in Long Beach for the samereasons. Both
of these projects would have employed
thousands of people in a state hit hard by
the fiscal malaise of the late 1970s. These
events and the subsequent popular revolt
that culminated in the passage of the Peo-

Continued

ple's Initiative to Limit Property Taxa-
tion (Proposition 13) in 1978 had people
starting to question the scope and depth
of government in their lives. Thisuprising
of the people, and the fact that concerned
citizens were alarmed that the California
Administrative Code had grown from
~13,500 pages in 1974 to ~ 28,000 pages
in 1979, made even government officials
take notice.

In response to calls for regulatory reform,
Cadlifornia’s legislators from both the Re-
publican and Democratic parties proposed
anumber of billsduring the 1978 and 1979
sessions. Most of the hills proposed by
the Republicans relied on the legidlative
veto and the sunset clause for regulations.
Democrat Assembly Speaker Leo T. Mc-
Carthy, in order to stave off these sweep-
ing reforms, put forth Assembly Bill 1111
(Administrative Procedures Act of 1979)
on March 22, 1979. This compromise bill
passed both the Assembly and Senate a-
most unanimously.

Instead of placing regulatory respon-
sibility back in the hands of the legisla-
ture, AB 1111 established another layer
of bureaucracy by creating the Office of
Administrative Law (OAL) to oversee the
regulatory process. AB 1111 required that
any new administrative regulations from
122 rule-making agencies within the ex-
ecutive branch of state government would
have to be submitted to this new Office of
Administrative Law.

The OAL was charged with assuring that
any new regulation had to show the fol-
lowing: Necessity - a proposed regulation
must have “substantial evidence” that
the regulation is needed to effectuate the
purpose of existing legislation. Authority
- the agency making or deleting a regula-
tion must have authority to do so. Clarity
- the meaning of regulations must be eas-
ily understood by people directly affected
by them. Consistency - regulations must
be consistent with other laws and regula-
tions. Reference - regulations must make
clear reference to laws and/or regulations
that they are modifying. Nonduplication
- aregulation does not serve the same pur-
pose as a state or federal statute or another
regulation.
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If a filing meets these standards, the OAL
publishes the text of the proposed regula-
tion in The California Regulatory Notice
Register (Notice Register). At this point
the public has 45 daysto comment in writ-
ing on the regulation as proposed. If there
are substantive changes made as a result
of this review, the comment period is ex-
tended another 15 days. The agency may
also opt for public hearings related to its
proposals.

Thereis aso a provision for “Emergency
Regulations.” A state agency may adopt
an emergency regulation if it can show
that the regulation is necessary for the
immediate preservation of public peace,
health and safety, or genera welfare.
These regulations take effect immediate-
ly, without public comment. The public
can appeal these regulations directly to
the OAL within 5 days. The OAL then
has 10 days to substantiate the need for
the emergency measure or reject it. Emer-
gency regulationsremainin effect for 120
days unless renewed.

AB 1111 and subsequent legislation and
executive orders also called for a review
of the existing regulations to insure that
they met the criteria set forth in the new
law. So what were the results of these
measures?

During the first two years following im-
plementation, the growth in new regula-
tions averaged a reduction of 49%, and
the adoption of emergency regulations
was reduced by 63%. As for existing
regulations-by the second year, 86 State
Agencies had reviewed 23,942 regula-
tions, repealed 5,690, and sent back 7,907
for amendment.

Some might see this as promising, but
the appearance of meaningful reform was
short lived. Many of the new regulations
that were disapproved and old regulations
that were eliminated were simply dupli-
cative of existing statutes or regulations,
and most of the regulations sent back for
amendment were sent back for lack of
clarity. One such rejection for clarity was
due to the following language concerning
operation of lift equipment on which a
person stood on a platform: “Before ele-
vating personnel, make sure that the mast
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isvertical in a sideways direction as well
as forward and rearward.” The regulation
was later approved with the substitution
of the above sentence with the following
one: “Before elevating personnel, make
sure that the mast is vertical and/or the
platformislevel.”

Unfortunately, the Regulatory Reforms
of 1979, the last major set of reforms at-
tempted in the state, had little or no effect
in curtailing the promulgation of regula-
tions. In fact, the volume of regulations
has more than tripled since their enact-
ment. During the same period, the num-
ber of agencies and commissions that can
write regulations has increased by more
than 100.

While there is no precise number of state
regulations governing Californians to-
day, the Cdifornia Code of Regulations
(CCR) consists of 28 Titles and occu-
pies 44 bound volumes averaging ~2068
nomina pages (the term nominal is used
here because while the pagination may in-
dicate 2068 pages, some pages have other
divisions- for example page 28 might be
continued into 28.1, 28.2, 28.3, etc...).
Based on random volume sampling, the
estimated total number of pages of cur-
rent regulations is between 90,992 and
118,289. Each of these pages may contain
several regulations.

It may be that true reform was never in-
tended. In 1996 in a series of interviews
conducted with Leo T. McCarthy, the au-
thor of AB 1111, he made it clear that he
did not want to put “some kind of limit
on freedom to act through regulations.”
He acknowledged that, “One motive that
prompted the law was that Democrats
were being strongly criticized by Repub-
licans for passing new laws that made
government bigger and more costly.” This
ideaisfurther reinforced by his statement,
“My motivation was to put the Democrat-
ic Party in a more responsible position as
far as the growth of the size of govern-
ment is concerned.”

So if the Democrats and McCarthy were
acting out of political motivations, why
didn’'t the Republicans call them on it and
work for real reform? McCarthy had the
answer to this:

Continued

“For all the talk about big government, I
find Republican legislators spending very
little time on analyzing statutes and regu-
lations adopted in the past. Their objec-
tive to reduce government spending is not
undertaken in any specific or analytical
way.”

It is time to rectify the shortsightedness
of the two establishment parties and enact
legislation that will have a real and sub-
stantive effect on regulations in Califor-
nia. The Libertarian Party is poised to do
this, and some of our proposed solutions
arein the following section.

Solutions

The principles on which the Libertarian
Party was founded call for a maximum of
personal liberty and a minimum of gov-
ernmental force. Therefore, any approach
to Regulatory Reform must be geared to-
ward the minimization of artificial gov-
ernment regulations. Because of this, the
following section offers means within our
current system by which regulations can
be curtailed and eliminated.

Past proposals have falen far short. The
two main Republican proposals of 1979,
even if enacted, were flawed. The Legisla-
tive Veto wasfound to be unconstitutional
in 1983, and sunset laws, on their own,
have proven ineffective where they have
been enacted. Vern McKinley, in his re-
search for the Resolution Trust Corpora-
tion found that, “In practice, sunset pro-
visions have not been very effective, and
likely will do little to slow the growth of
statutes, agencies, and regulations.”

Sunset clauses for regulations — clausesin
a regulation that require periodic review
of therationalefor the continued existence
of the particular regulation—arely lead to
the end of aregulation. Among the states
that use sunset provisions on aregular ba-
sis, less than 21% of laws or regulations
subject to sunset are alowed to end.

It is clear that more sweeping reforms are
needed. These reforms should include a
reworking of the Administrative Proce-
dures Act to bring the legidative author-
ity, now residing in the Regulatory Agen-
cies within the Executive branch, back to
the Legidature, as called for in the State
Constitution.
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While many may question the wisdom of
vesting regulatory authority in the Cali-
fornia Legidlature, recent events show
that the authority placed there would be
less detrimental than leaving it with the
Executive. Governor Jerry Brown has
stated that he will use every authority at
his disposal to push through petroleum-
reduction provisions that the legislature
properly removed from Senate Bill 350.
He pledged to use the full force of his reg-
ulatory authority to “change the very ba-
sis of our industrial economy, and | think
we' re making tremendous progress.”

The Administrative Procedures Act should
be modified to redefine the Office of Ad-
ministrative Law as an agent of the Legis-
lature and not as an office within the Ex-
ecutive Branch. The OAL should continue
its current vetting process for regulations
(including the public review process), but
having met their mandated requirements,
proposed regul ations should be submitted
tothelegislaturefor approval. Theregula-
tion would then be signed into law by the
governor as any other law. This procedure
would avoid the Constitutional issues that
invalidate the legislative veto and would
slow the onslaught of regulations.

To further increase freedom and prosperi-
ty in California, we should expand our use
of sunset provisionsto all regulatory laws
and agencies. Every regulation should
come up for review every three to seven
years and every regulatory agency should
come up for review every five years (with
1/5th of the total number of agencies be-
ing reviewed each year). If a regulation
is not reaffirmed at the end of the review,
then it is stricken from the books. If an
agency fails to have its charter extended
upon review, then it will be eliminated.

These reforms address most regulations
in California. The only others that need to
be dealt with are those passed by public
initiative or proposition. To curtail regu-
latory expansionism through the initiative
process, we call for an amendment to the
California Constitution to place sunset
provisions on al regulatory or tax propo-
sitions allowed on the ballot.
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Over-Regulation Slows Growth in High Desert
By Bob Dutton, San Bernardino County Assessor-Recorder-Clerk

In the last few years, our county has
seen an increase in population size as
families from neighboring communi-
ties seek the many attributes that make
our county worth living in. Since 2000,
San Bernardino County’s population
has grown by approximately 22%.
Thisis good news, asit is a sign that
our local economy will continue to
become more robust, affording more
opportunities for people to become
home-owners for and small business
ownersto invest in our communities.

The 2016 annual property assessment
roll showcases that San Bernardino
County is heading in the right direc-
tion. However, it also highlights a need
for community stakeholders to realy
dive into the issue of what’s hindering
further growth in our communities,
particularly, in the High Desert: over-
regulation.

The 2016 San Bernardino County
assessment roll contained 817,383
taxable parcels and is vaued at
$194,671,781,504. Thisis a 4.2% net
increase as compared to the 2015 as-
sessment roll. Primary reasons for the
increase countywide are attributed to
the sustained recovery of real estate
values, increased sales activity, Prop
13 inflationary adjustments and the
restoration of assessed values previ-
ously reduced under Prop 8 decline in
market value provisions.

The High Desert communities of
Adelanto, Apple Valey, Barstow,
Hesperia, and Victorville had a total
count of 133,146 parcels, valued at
$21,413,577,745 collectively, for the
year 2016.

Countywide, the average increase in
real estate valueswas 4.45%. An area
of concernisthe unsecured valuations,
mainly of business personal property,
which was 4.9% lower than 2015.
This decrease was due partly to com-
panies divesting of property, leaving
the county to do business el sewhere or
closing down.

As was clear in the 2016 assessment
roll, our community gets hit hard when
businesses choose to |eave the county,
do business elsewhere, or never even
set foot in the county. Yet our com-
munity continues to see an increase
in population size and a demand for
housing, which means businesses and
real estate developers should be flock-
ing to our community to invest.

According to Dr. John Husing’s lat-
est quarterly report, one of the main
vulnerabilities for the Inland Empire
is over-regulation of construction
projects, which delays industrial, in-
frastructure and residential projects
for years, even if funding sources are
aready secured. | couldn’t agree more
with Dr. Husing. With demand being
so high for affordable housing, there
just isn’t enough development, be-
cause environmental regulations slow
down the process. According to the
High Desert Association of Realtors,
980 homes are currently available in
the High Desert, which is 1,000 homes
short of having a balanced market.

In order to experience further eco-
nomic growth, San Bernardino Coun-
ty will have to attract development by
working with state leaders to remove
burdensome governmental regula-

Here are the assessed values for the High Desert Region:

tions that are hindering investmentsin
housing and industrial buildings. We
need to do more to attract people from
other counties to live, shop, invest,
and grow here. | have always main-
tained a strong commitment to work-
ing with community stakeholders and
the business community, with a goal
of economic growth in the High Des-
ert region, as well as throughout all of
San Bernardino County. The connec-
tion between the accessibility of good
paying jobs and housing is an indica-
tor of the health of the local economy.

As San Bernardino County’s Asses-
sor-Recorder-Clerk, and a member of
the California Assessors Association
Legidlative Committee, | am commit-
ted to working with colleagues to de-
velop and support legislation which
encourage growth and streamline gov-
ernmental regulations. It isimperative
that our county has the ability to grow
jobs and have access to affordable
housing, as these are the foundation of
creating prosperity in our region.

Year
2000
2005
2010
2015
2016

Adelanto
Value
744,815,505
1,208,673,135
1,465,797,688
1,729,728,187
1,827,762,105

Adelanto
Count
9,240
11,400
13,560
13,512
13,515

Apple Valley Apple Valley

Value
2,125,000,514
3,649,157,575
4,358,177,965
5,019,635,753
5,273,054,288

Count
28,245
28,943
31,526
31,776
31,849

Barstow
Count
9,508
9,427
9,959
9,869
9,825

Barstow
Value
731,064,762
852,641,175
1,171,301,480
1,141,652,954
1,247,113,297

Hesperia
Value
2,056,952,093
3,602,078,382
4,179,725,474
4,990,250,632
5,258,631,863
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Hesperia
Count
29,305
31,009
33,834
33,617
33,615

Victorville
Value
2,647,840,122
5,201,149,412
6,306,784,429
7,469,462,690
7,807,016,192

Victorville
Count
29,358
34,344
44,538
44,380
44,342

Totals

Value
8,305,672,996
14,513,699,679
17,481,787,036
20,350,730,216
21,413,577,745

Totals

Count
105,656
115,123
133,417
133,154
133,146
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It’s Time for Action on
Failing Roadways

Responding to a call on Cgjon Pass last
month, a San Bernardino County Fire
crew watched as their beloved Engine
plummeted about 20 feet to its demise
as Interstate 15 collapsed underneath it.

Thankfully, the firefighters remained on
what solid ground was | eft on the dilapi-
dated thoroughfare. But this incident
highlighted, in dramatic fashion, the
ramshackle shape of our region’s net-
work of roads.

We once led the world in transportation
ingenuity in this state. During the mid-
dle part of the last century, California
— under the direction of Jerry Brown’s
father, Governor Pat Brown — built a
system of highways unrivaled by any
other in the nation.

They built long roads over tough terrain
and huge bridges up and down our rug-
ged coastline. And they found new and
innovative ways to fund and complete
these massive undertakings, partnering
with the federal government to raise
funds for the unprecedented projects.

In the years since, though, we've let
those advancements that made Califor-
niaabeacon of progressfall by the way-
side. Our roads and highways, once the
model for transportation excellence, are
now a paragon of dilapidation and mis-
management. The highway system, one
of the most ambitious projects our state
took on back then, is now in shambles.

The collapse of Interstate 15 a was
shocking display of our incompetence
in the area of road maintenance. Just
last year another instance was on prime

High Desert Report

An economic overview

display in the Victor Valley when High-
way 18, a mgor commuter route be-
tween the Victor and Antelope Valleys,
remained closed for ayear and ahalf as
mismanagement of the repair project led
to delay after delay, increasing cost and
detouring over 5,000 commuters headed
to work.

Unfortunately, these are not rare ex-
amples; they only a few in a long line
of troublesome extremes we've experi-
enced after decades of neglectful trans-
portation policies.

This winter Highway 50 in Northern
Cdlifornia was amost completely inop-
erable due to half of its lanes falling off
the hillside in the Sierra Nevada moun-
tains. Likewise, Interstate 80 and high-
ways 49, 101, 20, 1 and 299 have all left
Cdlifornians stranded in remote areas
of the state as one after another they’ve
seen massive failures over the past few
months.

Not only have we let our roads fall
into horrible disrepair, but we long ago
stopped pursuing new projects as well.
Our transportation network was a mas-
sive undertaking for our predecessors.
They saw the need to connect our state
and the driving economic force that
convenient transportation could be; and
they took action.

Our highways made trade and travel
throughout the state easy and accessible
for al Californians. But our transporta-
tion infrastructure hasn’t been upgraded
in nearly 60 years, and it wasn't built
for today’s California. Interstate 5, and
most of our state’'s highways, were built
in the 1950s when our population was
just over 10 million; by the end of this
decade it will hit 40 million.

The Bradco High Desert Report

Cdlifornialeadersway back then, includ-
ing the first Governor Brown, couldn’t
have anticipated the massive population
growth we've experienced or that their
successors, and children, would give up
entirely on maintaining and expanding
our transportation network. Unfortu-
nately, the old adage about apples and
the tree apparently doesn't hold true
when it comes to prioritizing our trans-
portation needs.

Our governor and the legislature have
not prioritized these needs in the least.
We have over $57 hillion in deferred
maintenance for our roads. That means
$57 billion worth of things they could
and should havetaken care of but didn’t.
That means $57 billion worth of repairs
just to keep the roads we already have
in working order, much less expand or
build new ones.

While political elitesin Sacramento will
tell you there’s no money for these ser-
vices and that raising taxes, again and
again, is the only answer, thisis simply
not the case. Californians aready pay
the highest transportation taxes in the
nation. In fact, Californians are already
taxed enough each year to cover every
sgquareinch of every highway in the state
with dollar bills.

But our politicians, in their infinite wis-
dom, have “redirected” those funds to
cover their reckless spending in other
areas. SO while we're already being
taxed to pay for highway repair, and
taxed again for highway maintenance,
and taxed again for highway construc-
tion, we continue to see the deferred
maintenance figures rise and road driv-
ability fall.

continued on page 27
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Launch of First Entrepreneurship Center — Barstow

Resource Center
By Paul A. Courtney

ecBarstow.com/Barstow Area Center
for Entrepreneurs, 1041 West Main St.,
opened in January 2017 with a mission
to help unlock economic and education-
al potential, which are powerful toolsto
drive economic growth and prosperity.
Barstow area Entrepreneurs are integral
to the stable and thriving local formal
economy but often face disproportion-
ate barriers, including travel distances,
financial, and professional educational
support services, states Paul A. Court-
ney, Entrepreneur and formal Educator.

ecBarstow.com is centrally located
where students, parents, individuals
and business people will have access
to essential resources (public computer
access, administrative/office support
services, education referral, financial
planning, business planning, signature
training, OSHA training, etc. Service
Support: scheduling, billing, collec-
tions, employee training, HR, and safety
training. All designed to facilitate and
develop entrepreneurial and educational
enhancement capacities. “The center
will provide an entrepreneurial/edu-
cational ‘hub’ that will create a robust
exchange of communication and ideas
that will stimulate growth and benefit
the community.”—Paul

Anthony  Courtney,

ecBarstow.com, EX-

ecutive Director.

The Center seeks to
augment the educa
tional offerings of the
local schools and col-
leges by coordinating
and offering paid and
non-paid internships
that require entrepre-
neurial  training in
the areas of customer

service, human resources, marketing,
sales, employment acquisition, leader-
ship, employment re-entry and business
planning. The center supports economic
diversification and seeks to serve as a
catalyst for innovation that will stimu-
late Barstow’s business growth and,
when fully functioning, will be led,
managed and operated by subject matter
experts, K-12 grade students and col-
lege students.

ecBarstow.com will serve asan example
of how private industry can cohesively
work with education and community
leaders to successfully promote entre-
preneurial activity!.J. Adaberto Quijada,
Director/SBA, U.S. Small Business Ad-
ministration, has agreed to incorporate
SBA resources into the center, creating
history (in Barstow) and the surround-
ing communities that the resource cen-
ter will serve. Additional details will be
released as they come available.

For further information, please contact
Paul A. Courtney / ppaccln2@aol.com/
760-559-8347
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It’s time for action on
failing roadways
Continued

Adding more taxes is not going to solve
the problems we face.

Cdlifornia Republicans have introduced
a plan to address those maintenance
needs without raising taxes. Instead,
we've proposed spending tax revenue
meant for infrastructure repairs on —in-
frastructure repairs.

The legisature knows the money is
there. To fix our roads, to build free-
ways and expand those we have. To
build a highway system suited to handle
the huge number of people traversing
this state each day. To end traffic con-
gestion. To reduce deadly accidents. To
solve our state’ sinfrastructure problems
once and for all. But they’d rather not.

They’'d rather “redirect,” “repurpose”
and “redistribute” our money to pork-
barrel  projects and gubernatorial
pipedreams. They’'d rather do any and
everything but take action to fix one of
the most glaring problems impacting
Cdlifornians today.

So, as we drive on the nation’s most di-
lapidated roads and highways, we do it
as our government spends $64 billion
on a bullet train to nowhere rather than
directing that money to the $57 billion
in maintenance our roads desperately
need.

It istime for action on our failing road-
ways. We can no longer afford to stand
by as the asphalt crumbles beneath us.
The fire engine that fell off a collapsing
Interstate 15 last month was empty; no
one was hurt.

But next time it could be a school bus
full of our children, or a family headed
to Sunday service or any other night-
mare scenario where our government’s
negligence on fixing our roads leads to
the loss of human lives.

Scott Wilk represents the 21st Senate
District which includes the Antelope,
Santa Clarita, and Victor valleys.
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Browning Automotive Group Announced State-of-The-Art Toyota Dealership in

the High Desert

By Scott Dickinson, Executive Vice President, Browning Automotive Group

We all love that shiny new toy. Wheth-
er it'sanew car in the driveway or the
latest phone in our pocket, we gravi-
tate towards the latest and greatest. So
when the Browning Automotive Group
announced a state-of-the-art Toyota
dealership coming soon, the entire High
Desert community began to buzz with
excitement.

L ocated directly across from Costco on
Valey Center Drive, the smell from the
baked goods being prepared pales in
comparison to the seven acres of land
being prepped for the largest dealership
in the area. Victorville awaits the newly
built dealership stretching over an acre,
including a 15,000 sg. foot showroom,
alarge parts boutique, and a huge four-
lane service drive housed with 14 ser-
vicewritersready to check in tons of ve-
hicles. Over 60 liftswill make sure your
vehicle is in tip-top condition ready to
take that trek to Las Vegas or makeit to
Saturday’ s soccer game.

With more than 1,000 vehicles on the
lot, choosing a new or pre-owned ride
will become a more intense experience.
Likeakidinthe candy store, the choices
of transportation will be immense! On
the showroom floor alone, 8 vehicles
will be showcased and swooned over
during the car-buying process. Custom-
ers are sure to get their 10,000 steps
in while traversing through rows upon
rows of cars, trucks, and SUV's ready to
drive off thelot.

Twenty-four sales stations and 8 F&lI
(finance & insurance) offices will expe-
dite the car-buying processin the highly
energy-efficient dealership. Huge panels
of Low E Glass will keep the customers
cool and safe from harsh UV rays. The
glass reflects infrared energy (or heat)
and at night, the bright yet cost-efficient
LED lights will brighten up the show-
room.

An Exterior Insulation Finishing Sys-
tem (EFIS) will contribute to the build-
ing becoming highly energy-efficient
by cooling and being environmentally
responsible. The insulation is applied to
the exterior, making the dealership even
more cost effective. The insulation will
withstand the bright and hot High Des-
ert summer heat.

Valley Hi Toyota will be a destination
with state-of-the-art building materials
aswell asthelatest in technology. There
will also bealarge customer lounge area
complete with custom decor, charging
stations, and other
amenities such
as fresh coffee,
vending machines,
children’s play
area, and even oc-
casional massages
provided by a lo-
ca business. An
array of monitors
will provide enter-
tainment as well as
informative details
of service waiting
times, service specias, and dealership
deals.

Valley Hi Toyota will become the ulti-
mate destination to purchasing and ser-
vicing vehicles in the High Desert. The
Toyota product is surging with innova-
tive and creative advancesin car design.
By constructing anew and extraordinary
dealership, buying a new or pre-owned
vehicle will surpassany and all expecta-
tions for generations to come. Especial-
ly, when it comes to buying that shiny
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new Toy(ota).
Publisher note:

As publisher of the Bradco High Desert
Report, we have never had the oppor-
tunity of having the High Desert (Vic-
tor Valey) New Car Dealer or New Car
Deal erships supply usinformation about
their very dynamic industry which gen-
erates a tremendous amount of sales tax
dollarsto the City of Victorville.

Nearly 15 years ago, we started to see
the development of the new car auto
industry and Victorville's new car fa-
cilitiesbuilt along Civic Drive (Greiner,
GMC, Buick, Dodge, Chrysler, Nissan,
Honda, Kia, etc.). Now the Browning
Auto Group, the High Desert’s largest
owner of new and used car dealerships,
is making a very serious commitment
to the City of Victorville and the High
Desert region by the creation of their
new and greatly improved dealership.

Many people don't realize (many of us
old timers do) that the area where these
car dealerships are located was a part of
Roy and Dale Rogers' amusement facil-
ity adjacent to Interstate 15.

Mr. Kent Browning, Owner and Presi-
dent, Mr. Scott Dickinson, Executive
Vice President, and their four general
managers, Mr. Todd Stokes of Toyota,
Mr. Joe Vickers of Honda, Mr. Shawn
Nazari of KIA, and Mr. Todd McNitt of
Nissan, collectively sold approximately
9,452 cars in 2016, which created tre-
mendous financial benefit to the City of
Victorville. Congratulations to Brown-
ing Auto.

Mr. Browning and his staff have been
strong supportersof Victor Valey Com-
munity College and many of the en-
deavors undertaken by the Victor Val-
ley Community College Foundation.

Thank you for everything that you do.
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Victor Valley College (VVC), now in its 56th year
By Robert A. Sewell, PIO/Director of Marketing/ASB Advisor,Victor Valley College

Victor Valley College (VVC) serves an
area encompassing roughly 2,200 square
miles and is located on a 253-acre cam-
pus at the center of the three major com-
munities of the Victor Valley (Apple
Valley, Hesperia and Victorville). VVC
serves the cities and communities of the
High Desert; Adelanto, Apple Valley,
Helendale, Hesperia, Lucerne Valley,
Oro Grande, Phelan, Pifion Hills, Silver
Lakes, Spring Valley Lake, Victorville
and Wrightwood. VVC aso features a
13-acre Regional Public Safety Training
Center (RPSTC) in Apple Valley and an
aviation program at Southern California
LogisticsAirport (SCLA). Intotal apop-
ulation base of approximately 400,000
people with over 25 feeder high schools
and diploma-granting institutions rely on
VVC for their educational needs and op-
portunities.

What's happened in the last 25 years is
an increase in how much community
colleges are involved in job training and
economic development. We are the “go
to” organization when industry identi-
fies a skill gap. The relationship between
industry and Victor Valley College con-
tinues to strengthen as we work together
to develop career partnerships that pro-
vide workers with the skills the economy
needs most.

The college is responding to labor mar-
ket demand with college students earn-
ing awards in 13 of the 50 jobs with
the most openings in Riverside and San
Bernardino counties. A high number of
awards can be viewed for occupational
titles such as. management analysts, gen-
eral and operations managers, registered
nurses, and automotive service techni-
cians and mechanics. Although some of
these titles require a bachelor’s degree,
the first two years of study can be com-
pleted at the college.

In addition to its well-established career-
technical programs, the college’'s latest
program developments have focused on
future prospects in green industry sec-
tors. Through general funding efforts, as
well as outside funding sources, the col-
lege now offers training for the follow-
ing: solar technicians, hybrid mechan-

ics, aviation mechanics, and wastewater
technicians.

Victor Valley College is the primary
source of workforce training in the Vic-
tor Valley. Our career technical programs
teach fundamenta skills that employ-
ersin amost every corner of the region
need, and V'V C offers more than 100 cer-
tification programs to ensure our gradu-
ates are marketable employees. Victor
Valley College also offers customized
training to help companies train up their
employeesin specialized skillsthey need
in order to be more profitable.

Enrollment

Great strides have been made in the past
year to complement our Academic Pro-
grams and offerings as enrollment re-
mains healthy.

Two areas of note: the Victor Valey Col-
lege Nursing and Paramedic Programs.

This Spring 2017, VVC entered into a
cooperative relationship and agreement
with Desert Valley Hospital, allowing
64 students to be taken off our nursing
waiting list with all expenses paid. The
program began this February with 16
students, and we will continue adding 16
each fall and spring term until the full 64
are served.

Additionally, we're proud to announce
the inaugural offering of an accelerated,
hybrid, shift-based paramedic program
that began January 7, 2017. Thisprogram
isin addition to the two traditional para-
medic programs currently offered and
delivered by the EMS faculty and staff.
The initia class demographics comprise
24 diverse students from four counties
and employed by nine fire departments
(state, county and municipal), two am-
bulance companies and local hospital
emergency departments. The delivery
model takes advantage of traditional and
innovative on-line education methods,
utilizing new national partnerships and
existing, proven methods that produce
the highest-quality paramedic graduates
who will passtheir national licensure ex-
ams and who will gain employment as
paramedics within three to six months of
completion.
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Offering this style of paramedic program
clearly benefits the employer and student
by alowing departments and employers
to maintain a consistent staffing pattern
and a theoretical reduction of overtime
coverage behind an employee attending
class meetings. By only meeting on “B”
shift days, students can meet their full or
part-time employment obligations with-
out straining or negatively impacting
the system. This provides students with
a buffer to maintaining their income and
benefits (one of the largest strains and
leading stressors contributing to unsuc-
cessful completion by students in the
traditional program). The benefits to the
community are primarily focused around
keeping these working professionals “on
the floor” while attending school and,
more importantly, keeping the students
who work in this county in school in this
county. Projections indicating demand
for licensed paramedicsin Californiafor
the next decade exceed 24% growth (ref-
erence:. www.onetonline.org).  Within
San Bernardino County this is magnified
significantly through the creation of new
employment opportunities for paramed-
ics (i.e. — San Bernardino County Fire’s
ambulance operator program). These op-
portunities directly contribute to positive
employment upon successful completion
of an accredited paramedic program.

Accreditation

Victor Valley College Emergency Medi-
cal Services (EMS) and Fire Technology
departments received their reaffirmation
of accreditation notifications in 2016.
The nursing department had their Board
of Registered Nursing (BRN) Accredita-
tion visit on November 8th and 9th and
was granted another five_year accredita-
tion.

The Victor Valley College accreditation
site team visit, during the week of March
6th by the Accrediting Commission for
Community and Junior Colleges (AC-
CJC), went well and the college looks
forward to a positive response, final no-
tification to be provided after the June
2017 ACCJIC meseting.

continued on page 30
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Inland Empire’s Experienced
Film Consulting Team

Launches New Agency
By Sheri Davis, Inland Empire Film
Services

Lights! Camera! And a renewed scenar-
io of action for the makers of movies,
television shows and other projects that
regularly roll film in the Inland Empire.

Sheri Davis and Dan Taylor, who have
amost four decades of combined ex-
perience facilitating the production of
film projects in San Bernardino and
Riverside counties, are striking out on
their own. Formerly the force behind
the Inland Empire Film Commission,
Davis and Taylor, after working under
the auspi ces of another agency for many
years, will again be the go-to people for
film crews who want to focus their cam-
eras on the region. They will provide a
multitude of services that include film
permits, traffic control, compliance and
other logistical services.

Their new agency, Inland Empire Film
Services, launched recently and is cur-
rently lining up a series of agreements
to assist the two counties, many of the
area’ s 50-plus cities and towns and the
county’ s special land-use districts when
film crews want to come to town.

Inland Empire Film Services will han-
dle many of the problems movie-goers
and televisionwatchers do not see on the
screen. Film crews, in populated areas
and in open spaces, must have permits
to operate and also have to make sure
the public is not inconvenienced during
shooting. That means keeping local law
enforcement and other agencies in the
loop, among other tasks.

IE Film Services will make all of those
arrangements and more, making it the
invaluable link between the film crews
and the local area, said Davis. Theidea,
she said, is to meld the traditiona op-
eration of a film commission with other
services utilized by the industry and by
local governments.

“The idea is to create a one-stop shop
for the film industry and for the local
communities,” Davis said. “It's some-

continued on page 3/

High Desert Report

An economic overview

Victor Valley College (VVC), now in its 56th year

Continued

Campus Updates

The next stagesin supporting student suc-
cessare well under way as VV C students
have the benefit of new facilities and ser-
vices and more coming this summer.

Interactive Student Orientation Video,
VVC student email and amabile applica
tion to access campus registration & stu-
dent services will be rolling out Spring
2017. VVC has aso partnered with
EAB to enhance the onboarding process
for students that will include Online ed-
ucation plans and alow for sustainable
campus-wide change, benefiting student
retention and persistence.

The opening of the Math Success Cen-
ter complemented the successful Writ-
ing Center, in the Advanced Technol-
ogy Center providing students with an
increase in tutoring and support. Student
tutoring will further expand with Foreign
Language tutors and an Athlete study
hall later in the spring.

A new look and feel to Victor Valley
College is near as comprehensive cam-
pus and wayfinding signage has been
approved by the Board of Trustees, a
vendor selected and the initiation of the
process beginning in April 2017.

This summer, beginning June 19, 2017,
VVC will offer a “pilot” First Year Ex-
perience (FYE) program to our local
high schools. Students in first-year pro-
grams are:

e twice as likely to earn their associate
degrees within a three-year time peri-
od than students who are not in FYE.

* more likely to persist into their second

year at Victor Valley College than stu-
dents who are not in FYE.

* more likely to transfer to four-year
universities than students who did not
participate in FYE.

www.vvc.edu/first-year-experience/
Veteran’'s Resour ce Center

In Spring 2015 Victor Valey College
opened a much needed Veterans Re-
source Center (VRC), located in the
Student Activities Center. In addition to
helping veteran students with certifying
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VA education benefits, the VRC provides
counseling services, tutoring, acomputer
lab, and community workshops.

In January 2017 our Veteran Services
moved to a much larger space on lower
campus, offering our veteran students a
much more open and comfortable space
for them to be successful in college.

Construction

In February 2017 the new Automo-
tive/Welding Vocational Complex was
opened, providing a new vocational lab
building on lower campus. It addresses
the 2015 Master Plan recommendation
to expand automotive labs, replace the
origina welding lab, and add classrooms
to support vocational programs. The
project, comprised of both new and re-
modeled construction, provided 4,677
ASF of remodeled auto/diesel mechan-
ics labs; 5,040 ASF of new welding labs;
6,293 ASF of new lecture classrooms, a
service writer area, and a state-certified
smog program. The automotive build-
ing (Bldg 64) was built in 1970 and the
welding building (Bldg 61) was built in
1980. These buildings are among the
oldest on campus which placed them in
dire need of an upgrade. 2011 Fall Se-
mester research determined the welding
lab was used at 150.6 percent of capacity
and the auto lab was used at 546.3 per-
cent of capacity. In afuture project, the
original welding lab (at 2,862 ASF) will
be remodeled to provide additional auto
repair space.

An architectural firm has been selected
for a new Student Services “One Stop”
Building sufficient to provide greater
efficiency between related functions
in serving our students, thereby free-
ing current space for reconversion to
classrooms—solving the near-term class-
room shortage. This new building will
include counseling services, admissions
& records, fiscal services, bursar’s office,
EOPS, CalWorks and DSPS. Construc-
tion to begin in Spring 2018.
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Inland Empire’s Experienced Film Consulting Team Launches New Agency

thing that has not been done before.”

In addition to working with film crews,
IE Film Services also plans to assist
cities on issues such as traffic control
during local events such as parades.
Their services would include duties like
community notification, lane and street
closures, posting the relevant street and
road signs, barricades, safety gear and
developing relationships with local law
enforcement.

Over the years the Inland Empire, from
city streets to the more remote areas
in the desert and mountain areas, have
frequently been targeted by film crews,
including many big-budget motion pic-
tures. These titles, filmed at least in part
in the Inland Empire, include major
Hollywood blockbusters such as “Iron
Man,” “Pirates of the Caribbean: At
World's End,” “The Changeling and
Vakyrie,” aong with top television
shows such as “24,” “Marvel’s Agents
of SHILE.L.D.,” “Veep,” “Top Gear
“and “The Grand Tour.”

And the economic impact of these film
projects is considerable. Film crews
regularly buy goods, running from stage
props and tools to food and fuel, from
local stores, contractors and vendors.
Since 1995, filming provided $1.4 bil-
lion in revenues for Riverside and San
Bernardino counties. In the most recent
fiscal year, the film industry spent more
than $50 million in the Inland Empire.

Inland Empire Film Services is current-
ly renewing its relationships with both
counties and numerous cities. Davis and
Taylor they are aso working on Memo-
randums of Understanding with the U.S.
Forest Service and the Bureau of Land
Management. Wild land in the moun-
tains and deserts are both very popular
locations for the film industry, mostly
because of the relative proximity to Los
Angeles and the terrains that can be por-
trayed as mountains or deserts of other
countries.

The work Davis and Taylor have done
over the years has been cited as deserv-

Continued

ing “special thanks’ in the closing cred-
its of countless movies. Their efforts
with Inland Empire Film Services will
ensure that this list of closing creditsis
just starting.

About Sheri Davis

Sheri is one of the most prestigious
film-industry facilitators in California
and served as the Director of the Inland
Empire Film Commission from 1993 to
2015. But her work to bring film crews
to the Inland Empire actualy started in
the late 1980s when, while working at
the Big Bear Lake Chamber of Com-
merce, she played a major part in estab-
lishing the Big Bear Lake Film Office,
the oldest film service provider in the
Inland region.

Sheri worked with the Inland Empire
Economic Council during the inception
of the San Bernardino County Film
Commission and with the Inland Empire
Economic Partnership when Riverside
County was added to the mix. This led
to the SBCFC evolving into the Inland
Empire Film Commission in 1993. Sheri
took over leadership of that organization
and never |ooked back.

Over the next 20-plus years, she spear-
headed the organization’ s efforts, which
resulted in an average of more than $80
million in economic impact a year. Un-
der Sheri’s leadership, the IEFC was the
first regional film commission to sign
MOUs with both the U.S. Bureau of
Land Management and the U.S. Forest
Service, which streamlined the permit-
ting process down from two or three
weeks to two or three days.

Sheri is aso one of the leaders of her
industry statewide. She started the Cali-
fornia Only Trade Show, an effort to
display the state’s film service’s benefits
and halt some of the “runaway produc-
tion” that was costing the state and its
communities money. She is acofounder
of the annual California On Location
Awards, which for 20 years has been
recognized as an event that celebrates
filming and honors the people in the lo-
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cations' communities who help make it
happen. That trade show highlights how
Cdlifornia locations can be used to por-
tray places al over the world. Sheri is
also one of the founders of Film Liai-
sons in California Statewide, or FLICS,
a collation of 41 regional film offices
that works to keep film crews from leav-
ing the state.

About Dan Taylor

Dan most recently served as the Fa-
cilitator/Liaison for the San Bernardino
County Film Office, an organization he
joined in the summer of 2015. Inthat ca-
pacity he was responsible for assisting
production companies in acquiring the
proper permits and encouraging them to
hirelocal crews and services.

Previously, Dan was the Deputy
Director of the Inland Empire Film
Commission for 13 years. During that
time, he successfully assisted thousands
of film shoots, from fashion-based
still-photography sessions to major
motion pictures, assisting them with
their locations, permitting and crew and
service needs.

Dan has a Bachelor of Arts degree in
Music Education from Azusa Pacific
University, and he believesthat training,
surprisingly, gave him many skills that
translated into his work with the film
industry. He also has a long record of
providing customer service by working
in the choral music industry while em-
ployed at Chandler Music Services, as
well as the educational system through
hiswork as Concert Coordinator for the
Azusa Pacific University School of Mu-
sic.
His background in quality control,
which gave him the skills that allows,
him to put out the best product possible,
stems from experience in the garment
industry that includes positions at Cher-
okee Jeans, Cross Colours, Karl Kani
and Guess Jeans.
Contact: Sheri Davis
(951) 377-7849
sheri@iefilmpermits.com
www.IEfimpermits.com
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Demographic Clarity for Businesses

Demographicshifts
create exciting op-
portunities for the
business leaders
who act on them.
Those who do not
react can quickly
fal behind. With
change occurring
more rapidly to-
day than ever before, we recognize the need
for more clarity on the demographic trends
shaping the US today.

There are plenty of anecdotes floating
around about how consumer behavior var-
ies by generation. These are often informed
by one’ s personal experience with their own
parents, peers, or children. Business leaders
need real facts to help them make informed
decisions and adjust their strategies when
unanticipated events shift prevailing trends.

Our search for clarity resulted in a book
cdled Big Shifts Ahead: Demographic
Clarity for Businesses. We wanted to make
demographics easier to understand and
anticipate by giving readers the tools and
framework to recognize the shifts that will
affect nearly every business.

At a high level, here are some of the shifts
coming that businesses need to be aware of:

* 38% more people over the age of 65.
Most of growth in the population 65 or
older, which will reach 66 million peo-
ple by 2025, will be young baby boom-
ers born in the 1950s. They are 7% more

By Chris Porter and John Burns

likely to work than their predecessors,
which means 25% will be working full-
time. Demand for higher-density, lower-
maintenance living among this generation
has already surged. We coined the term
“surban” to describe urban living in sub-
urban environments. These active retir-
ees will keep their cars but don’t want to
spend much time in them. They want to
live near their kids, too. More than ever,
we expect they will be providing down
payments to the kids to keep them living
nearby.

* 8 million more working women. Wom-
en now earn 58% of all college degrees.
They also earn more than their spouse or
partner 38% of the time—a stat that has
been rising 0.4% per year for at least the
last 30 years. Men and women, particu-
larly those born in the 1970s, are willing
to trade alarge house for ahome closer to
work so they can be near their kids. While
the percentage of 20-64-year-old women
choosing to work has fallen 3% since
2001, the percentage of men has fallen
5%. Thereal estate needs of these 78 mil-
lion women will vary. The one common
thread will be how busy they are.

* 8 million increasingly affluent immi-
grants. Clearly, elected officials can af-
fect this trend dramatically. For example,
three immigration laws in the 1980s gave
rise to more immigration over the subse-
guent 20 years than the prior 60 years.
Today’s immigrant tends to arrive on an
airplane from China, Brazil, and other

The Bradco High Desert Report

countries where the economies have been
booming. While most expect some slow-
ing in those economies, the pent-up de-
mand to move to the US remains large.

e 25.8 million newly formed households.
13.3 million of these households will re-
place arelative who passes away or moves
to an assisted living facility. The net gain
will be 12.5 million households, which is
an 86% increase over the paltry growth
from 2005 to 2010. The record number
of deaths recently is one big reason that
net household formation has been slow.
Nonetheless, these 25.8 million want to
live differently than prior generations and
will fill their homes with all sorts of tech-
nology. While more people than usual
have been living urban, three times as
many live suburban.

* 62% of the growth heading south,
where 42% of America currently lives.
Plenty of jobs, affordable housing and
warm weather will make Texas, Arizona,
Nevada, Florida, Georgia, North Caro-
ling, and surrounding states the growth
engine.

* Renting taking market share. 80% of
the people passing away own their home,
making it very difficult to prevent home-
ownership from falling. With mortgage
interest and property taxes on most homes
aready less than the standard deduction,
the tax benefits of homeownership have
been greatly reduced. The foreclosure
scars of the last recession have not faded
either. Peoplewant to own their own home
but are going to proceed more cautiously.
They will wait until they are confident in
their job and savings before taking on a
mortgage. We estimate that homeowner-
ship will fall to 60.8% in 2025.

Below are just some of the highlights from
the book, which includes 100 color charts
and two tools for making demographic anal-
ysis much easier:

* Define each generation by decade born.
We decided to make every generation
10 years long. The math becomes easy:
those born in 1980 turn 37 thisyear. Gen-
erations divided by decade have far more
in common than previous generational
definitions, which can be up to 20 years
long. Our method makes it easier for you
to understand peopl€e’s backgrounds and

continued on page 33
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Publisher’s Message
Continued

to the Mojave Desert Air Quality Man-
agement District, who has been one of
our supporters from the very beginning.

We wish to re-welcome Ms. Louisa L.
Miller, Business Consultant for the In-
land Empire Small Business Center,
which is an integral part in helping
small businesses grow and understand
the process of building business plans,
obtaining loans, and working with the
landlords in making a successful busi-
ness decision.

We also wish to thank Colonel Paul
Cook (RET.), our 8th Congressional
District Congressman, who represents
our area so well with his article.

Article suppliers include 23rd State
Senatorial District Senator Mr. Mike
Murrell, San Bernardino County Super-
intendent of Schools Mr. Ted Alejandre,
33rd District State of California Assem-
blyman Jay Obernolte.

We wish to congratulate Mr. Logan
Olds, General Manager of the Victor
Valley Waste Water Reclamation Au-
thority, and his Board of Directors for
completing the upper narrows emer-
gency pipeline project, a very large and
expensive undertaking.

We wish to welcome back Victor Valley
Transat Authority, and the Inland Em-
pire Economic Partnership, as well as an
article from Mr. Bryan W. Ryman, Co-
Chair of the Victor Valley Libertarian
Alliance, who gives a different type of
angle on government within California,
as well as some potential solutions.

We appreciate the insight in this newslet-
ter by Mr. Bob Dutton, our San Bernar-
dino County Assessor. Our newly elect-
ed State Senator Scott Wilk includes a
very exciting article (albeit short), and
Mr. Paul A. Courtney, a highly-respect-
ed businessman within the High Desert
and Barstow region, who has recently
completed construction and revital-
ization of a project in Barstow for his
Entrepreneur Resource Center on Main
Street. Congratulations, Mr. Courtney. |

am proud to call you my friend.

We wish to welcome Mr. Scott
Dickinson, Executive Vice President of
The Browning Automotive Group, in
conjunction with the great leader that he
works for, Mr. Kent Browning, who is
making a major financial investment in
the High Desert by major redevelopment
of the Valley-Hi Toyota Dealership
along Valley Center Drive.

As well as congratulations to Ms. Sheri
Davis of the Inland Empire Film Servic-
es and her partner, Mr. Dan Taylor, for
their newly formed organization.

I read a book recently that I strongly
encourage all of our readers to read,
the title is Big Shifts Ahead. I want to
personally thank Mr. Chris Porter and
Mr. John Burns, both highly recognized
officials in the economic industry, for
writing a book that I highly recommend
anyone who is in the real estate business
to read.

Lastly, I wish to thank our five (5) lo-
cal Cities (Adelanto, Barstow, Hesperia,
Victorville, and the Town of Apple Val-
ley) for their continual support of the
Bradco High Desert Report.

As Publisher of this publication, if I can
be of any personal assistance in answer-
ing any questions that you have, or if
you have any suggestions about how
we can make this publication even big-
ger and better, please feel free to call
me at my office at (760) 951-5111 x
101. You may call me during the days
on my cell phone between 9:00 a.m.
and 4:00 p.m. Pacific Standard Time at
(760) 954-4567, or email me at jbrady@
thebradcocompanies.com. If you email
me, please be sure to note in the subject
line: Bradco High Desert Report/ “Your
Comment.”

Thank you.
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Demographic Clarity for

Businesses
Continued

attitudes, something we summarizein the
book. We give each generation a name
based on the shift they led in society:

e 1930s Savers

e 1940 Achievers

e 1950s Innovators
e 1960s Equalers

* 1970sBalancers

* 1980s Sharers

* 1990s Connectors
* 2000s Globals

* Apply the 4-5-6 Rule. We group all the
external factors that influence demo-
graphic characteristics into four main
categories (which we call the Big 4 Influ-
encers):

e Government policies
* Economic cycles

* New technologies
* Societd shifts

We describe how different policies, cycles,
technologies, and societal shifts have af-
fected groups, depending on where they
were in the 5 Life Stages that we outline.
This framework will help you adjust your
strategy when one of the Big 4 Influencers
changes unexpectedly. Y ou will aso be bet-
ter able to answer the 6 who, what, when,
where, why, and how questions you are ask-
ing about your business.

We live in an exciting time when American
businesses can capitalize on rapidly chang-
ing demographics. These changes will im-
pact the types of homes, offices, retail, and
storage spaces America needs and where
America needs them. Group the generations
by decade born and use the 4-5-6 framework
to quickly make better-informed decisions.
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For Adelanto—the Metamorphosis Continues
By Michael Stevens, Communications Consultant; City of Adelanto

The City of Adelanto is pleased to be a
part of the 56th Edition of the High Des-
ert Report. Inthelastissue, | talked about
“Resiliency, the ability to overcome
challenges of all kinds—and bounce back
stronger, wiser...you don’t have to look
any further than the City of Adelanto
to see how it works.” | also mentioned
how Adelanto “has experienced a meta-
morphosis since the great recession of
2008, starting with the election of three
new Councilmembersin 2014.”

The metamorphosis is continuing, and
just as Reno, Nevada, is often referred
to as “The Biggest Little City in the
World,” Adelanto is aso becoming the
“Biggest Little City in thein the State of
California!”

Consistent with the city’s slogan, the
“City with Unlimited Possibilities” and
supported by a staunch pro-business,
pro-development City Council, devel-
opers and builders alike are discovering
the untapped potential for growth and
development inthe city. What was once
barren land is now being transformed
by job-creating, tax-revenue-building
projects at various locations around the
city. Mayor Richard Kerr indicates that
the city is expected to have 11 ground-
breaking ceremonies in 2017 and well
into 2018. That is progress the city has
not experienced in over 20-yearsin such
ashort period of time.

The following projects are currently
underway or soon to begin:

Clark  Pacific—a  state-of-the-art
concrete manufacturing plant on 110
acres, dated to replace facilities in
Fontana and Irwindale and bring as
many as 500 jobs to the city. The plant,
a two-phase project, is scheduled to
open this year, will produce precast
concrete structural products for parking
structures, retail stores, auto dealerships
and others. Clark Pacific is currently

building the new football stadium for
the Los Angeles Ramsin Inglewood.

Industrial Integrity Solution—the
largest industrial park in the city’s his-
tory, 630,000-square-foot HDO Indus-
trial Park will consist of 21 buildings
(at 30K each) for cultivating, manufac-
turing, distributing and testing medical
marijuana. It is expected to create 550
permanent jobs and generate more than
$2 million in annual tax revenues.

Largest cultivation project currently un-
der construction in CA

AirCoreKitchen Cookwear—a manu-
facturing facility. The plant isrelocating
from Chinato Adelanto and will build a
100,000-square-foot facility.

“Rancho Plaza” at 395—an 18-acre
development just north of Adelanto Sta-
dium at the vacant northeast corner of
Highway 395 and Rancho Road. The
project coversjust under 200,000 square
feet and will include a gas station, 60-
room three-story motel, drive-through
restaurants, office and retail facilities
and a car wash.

Shell Station—the 4,900-square-foot
station, large when compared to the av-
erage 1,700-4,000 square foot station—
will become just the third gas station
in the city and is strategically located
at the northwest corner of Highway 18
and Bellflower Road. The combination
gas station and convenience store is ex-
pected to hire at least 11 employees for
its 24-hour operation.

Frontier Homes—is building 65 homes
on 10 acres in the city off Highway 395
& Cactus,

Projects expected to close after publica-
tion of this edition of the High Desert
Report:

e Medical Corridor consisting of a
Vocational School/Retail/Commer-
cial project on approximately a 22-
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acre property adjacent to City Hall;

e Hotel/Commercial/Retail/Indus-
trial Development project. An ap-
proximately a 27-combined-acre
project adjacent to the Adelanto
Baseball Stadium and the Budweiser
Distribution Center;

e Hotel and other commercia and re-
tail development on approximately
19 acres at theintersection of Rancho
Road and Highway 395;

e The City Council voted unanimously
to approve an 18-acre development
just north of Adelanto Stadium at the
vacant northeast corner of Highway
395 and Rancho Road. Covering just
under 200,000 square feet, the multi-
tenant retail center—known as “Ran-
cho Plaza” at 395—will see the de-
veloper subdividing the current four
parcelsinto 10 in order to build agas
station, 60-room three-story motel,
drive-through restaurants, office and
retail facilities and a car wash.

¢ ARCO Gas Station at the intersec-
tion of AirExpress Way and Hwy-
395. Poker Card Club Former loca-
tion.

The metamorphosis within the City of
Adelanto isn't limited to commercial
and residential development. Thecity is
transforming in other ways as well.

Some believed the departure of the
High Mavericks baseball team last fall
would see the baseball stadium moth-
balled. But the City Council signed a
unique one-year agreement—including
three, one-year options—with the 28th
District Agricultural Association (San
Bernardino County Fair) to have the As-
sociation reach out to promoters, market
events and negotiate contracts on behal f
of Adelanto. Thisincludes management
and operations of Adelanto Stadium.

Under the agreement Adelanto will re-

continued on page 37
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Town of Apple Valley City Update

By Orlando Acevedo, Economic Development Manager

With a popula
tion of 80,350,
and an economy
~ Yo driven by 4.2 mil-
m lion square feet of
retail and office
space, low vacancy rates, competi-
tive lease rates and well-performing
units, AppleValey’scommercia re-
tall market isstrong. AppleValley's
unemployment rate continues its
strong downward decline to a seven-
year low of 6.9% in year 2015. The
last monthly numbers reported are
for December 2016 at 5.4%.

Mal Riley, developer of the highly
successful Jess Ranch Marketplace
Il and I11, hasreturned to Apple Val-
ley to design and develop the Quail
Ridge Plaza (formerly known as
The Fountains at Quail Ridge) at
the NEC of Apple Valley Road and
Yucca Loma Road. Riley has al-
ready assembled a remarkable de-
velopment team, including the DLR
Group and, inararemovesignifying
the intensity of the project, is bring-
ing in two of the largest commercial
brokerage firms, Jones Lang La-
Salleand CBRE, to assist in leasing.
Located near the strongest median
income demographics in the region,
the project will be designed as a
mixed-use concept, including retail,
restaurants, office, townhomes (or
multi-family) and senior living. The
team is expected to unveil the project
at the ICSC RECon retail conference
inLasVegasin May.

The Apple Valley Town Council re-
cently took action that clearsthe way
for development of a 1.35 million-

-
=Ax—=
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square-foot Big Lots Distribution
Center, located in the North Apple
Valley Industrial Specific Plan. The
$115million-dollar project will bring
400 to 500 jobs to the area, expand
infrastructure, and affirm Apple Val-
ley’s position as a cost competitive
aternative to the Inland Empire in-
dustrial market.

In mid-2016 the Apple Valley Plan-
ning Commission approved Apple
Valley Gateway Center, a 10-acre,
80,480 square foot commercial proj-
ect at the northeast corner of Inter-
state 15 and Dale Evans Parkway.
Belco Development, of Murrieta, is
proposing to construct a hotel, retail
shops and restaurants. Hotel and ten-
ant interest is now being accepted.

Apple Valley ison pace to see a 10-
year high in housing starts as Pulte
Homes begins their fourth phase at
Sun City and other infill projects get
off the ground. Median home values
continue year-over-year growth to
$245,000, the highest in the region,
at an average price per square foot of
$126, with expected growth into the
next year.

Yucca Loma Bridge will open to
the public with a ribbon cutting on
May 19, three years after breaking
ground on this $37 million capital
improvement project. The project
opens up acritical east-west corridor
into and from Apple Valley. Now
open is the Mojave Riverwalk, a
2.75 mile multi-use trail adjacent to
Jess Ranch Marketplace from Bear
Valley Road to the town's southern
boundary. The project includes a
12-foot wide concrete path and 12
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concrete benches. Plans are under-
way for more multi-use trals that
will link this segment of the Mojave
Riverwalk across Bear Valey Road
to the Y ucca Loma Bridge and con-
tinueinto Victorville, traversing past
several mgjor commercia centersin
Apple Valley.

Other recent store openings include
Rebel Oil Co., Dickey’s Barbecue
Pit, 99 Cents Only Store, The Gal-
ley Fish Tacos, CrossFit One So-
ciety, Samaritan Animal Hospital,
3G Tacos at Apple Valley Airport,
DeeDee’s Hobby Emporium at His-
toric Apple Valley Inn, Bear Valey
Rock n Wood, Nancy’s Clayworks,
Rusty Bull Roadhouse, and more.

For more information contact Or-
lando Acevedo, Assistant Director,
Economic Development and Hous-
ing, a 760.240.7915 or via email
at select@applevalley.org, or visit
www.sel ectapplevalley.com.

email: info@thebradcocompanies.com
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Barstow City Update
By Gaither Loewenstein, Economic Development and Planning Manager

Theeconomicrecoveryisinfull swingin
Barstow, with several new commercial
enterprises opening their doors in 2016
and numerous additional retail stores,
hotels and service establishments pre-
paring to break ground or open in 2017.
Optimism surrounding current econom-
ic conditions and proactive steps being
taken by the Barstow City Council have
led to a significant increase in interest
on the part of prospective developersin
residential and industrial opportunities
in the city.

Among the businesses celebrating
openings in Barstow in 2016 were
Oggi's Pizza and Brewhouse, Asian
Food Court, Marshall’s and Choice
Medical Group. 2017 is expected to
witness the opening of a 66-room Best
Western Plus hotel that is currently
under construction; a  103-room
Home?2Suites hotel, for which plans
have been approved and groundbreaking
is expected in mid-year; retailer Fallas,
which will join Marshall’s and Harbor
Freight in filling out the former K-Mart
retail space; and a new Super Walmart,
which will replace and double the size
of the city’s existing Wamart store
while making eight new retail pads
available for future development. The
city’s historic Route 66 corridor has
begun to experience a renaissance, with
Tractor Supply Company set to occupy
the former Barstow Motorcycles shop
with a 32,000 sguare-foot showroom
space on the West end of Main Street
and Borrego Medical Group currently
renovating the former Revolutions
Bowling Alley for use as medical offices.

In the Downtown Business and Cultural
District, Roy’s restaurant is planning to
reopen, and throughout the Route 66
Business Corridor the city is erecting
eight monument signs honoring Route
66, with each sign featuring a different
classic automobile.

With regard to industrial development,
inquiries, sitevisitsand discussionshave
markedly increased in recent months,
with several prospective industrial land
uses approaching the project proposa
stage. There are grounds for optimism
that one or more major industrial devel-
opment projects in Barstow will be an-
nounced at some point in 2017.

Thecity’ slong dormant residential mar-
ket has begun to show signs of resur-
gence, thanks in no small part to ajoint
initiative of the Barstow City Council
and the Barstow Unified School District
Board of Trustees whereby residential
development impact fees have been
temporarily reduced by 50% through
December 31, 2017. This initiative,
which reduced residential building costs
by $5,000-9,000 per unit, depending
upon square footage, has contributed to
the city’s first residential building per-
mit issuances since 2013 while jump-
starting discussions of subdivision-scale
residential development projects among
landowners and prospective builders.

Overal, the City of Barstow is expect-
ing 2017 to be among the strongest years
in recent memory for commercial, resi-
dential and industrial development. The
resurgent economy, combined with the
city’slow land costs, favorable location
and builder-friendly local government,
present outstanding opportunities for
development in 2017 and beyond.
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For Adelanto—the

Metamorphosis Continues
Continued

ceive 30% of all revenues generated by
events held within the City of Adelanto,
and High Desert residents will continue
to have excellent venues for avariety of
exciting events.

Onemajor successof thepartnershipwas
securing the semi-professional baseball
team, the High Desert Yardbirds of Pe-
cos League, to play a64-game schedule.
Half the games will be played at what is
now known as Adelanto Stadium. Other
prominent events scheduled at the sta-
dium include the phenomenally popular
Adelanto Grand Prix, Adelanto Rodeo,
concerts, Mud-Run and a host of other
activities never before held at the sta-
dium.

Adelanto is also home of the High Des-
ert's fourth dog park, located adjacent
to City Hall at Richardson Park. Pryke
Dog Park is named after the late pub-
lisher Raymond Pryke, whose Founda-
tion contributed $25,000 towards the
project.

To discover opportunities that exist for
development in Adelanto and to become
a part of a growing revolution, visit:
economicdevel opment@ci.adel anto.
ca.us or cal (760) 246-2300 extension
3063.
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Hesperia City Update

Quite Simply, Hesperia Works for Business
By Lisa K. LaMere, Economic Development Management Analyst

Six months into the current fiscal year
the number of singlefamily residential
(SFR) permits issued in Hesperia con-
tinues its upward trend, having shown
a 155% increase since 2013-14. This
was achieved in part with 72 permits
issued for 200 planned duplexes at the
northwest corner of Main and Mesa
Linda Street.

Grading of the 50-acre West Main Vil-
las duplex project at Mesa Linda and
Main Street has begun. The duplexes,
located between Interstate 15 and U.S.
Highway 395, are well-sited for the
83,000 High Desert residents who
commute down the hill for work each
day. The one- and two-story duplexes
contain vaulted ceilings in two eleva-
tions each, and both have attached
two-car garages. Therewill be 172 of
the single-story, 1,074 SF, two-bed-
room versions available, and only 28
of the two-story 1,330-square-foot op-
tions with three bedrooms. West Main
Villas is complete with a clubhouse,
pool and spa, children’s playground
and a sand volleyball court.

On the multi-family front, Eagle Real
Estate Group’s 96 low- and medium-
income senior apartments are well
underway. Leasing activity is brisk
in this gated 55+ community, and al-
ready plans for another 96 apartments
have been submitted for Phase Il. A
grand opening ceremony for Phase |

is scheduled for August 30, where en-
tertainment will be provided by the
swing band, Phat Cat Swinger.

Retail development in Hesperia con-
tinues without pause, and more than
100,000 SF is currently planned or un-
der construction. In Lewis Retail Cen-
ter’s Phase I of High Desert Gateway
at Main and Interstate 15, a 7,500 SF
Famous Footwear is opening in April,
and an 18,000 SF

Planet Fitness is

expected to open

this May. M&M

Jewelers, Ledlie

Pool Supply and

Americas Best

Eye Glasses will

jointhemfor sum-

mer 2017 open-

ings. Lewis also

has broken ground on the first 16,000
SF of Phase II at Main and Cataba Av-
enue, where residents will soon enjoy
Starbucks, Jmmy John’s Gourmet
Sandwiches, and Fatburger.

A new grocery-anchored center from
Rich Development at the NEC of Main
Street and Escondido Avenue will fea-
ture a 20,446 SF Aldi grocery store,
as well as a 10,000 SF Dollar Tree.
The center will include a multi-tenant
building, Les Schwab Tire Center and
Wendy’s. Hesperia is Aldi’s choice
for its first location in the High Des-
ert. Their closest
stores are current-
ly in Fontana and
San Bernardino.

Aemerge RedPak,
a cutting edge
technology com-
pany that manu-
factures energy
and beneficial car-
bon co-products

The Bradco High Desert Report

from medical waste, is building their
first west coast plant in Hesperia. Red-
Pak safely treats medical waste in a
manner that utilizes the waste asame-
dium to produce power and produces
recycled treated metals. RedPak is the
only facility in California permitted
to treat all types of medical waste as
regulated by the CA Department of
Public Health (CDPH).

The City of Hesperia is pleased to an-
nounce funding availability for the
First Time Homebuyer (FTHB) Pro-
gram. The FTHB Program is funded
from the city’s annua allocation of
Community Development Block Grant
(CDBG) funds. The City of Hesperia
receives an allocation of CDBG funds
from the U.S. Department of Housing
and Urban Devel opment.

Commercial, industrial, and office
properties abound throughout Hes-
peria, and this pro-development, cus-
tomer service-oriented city is serious
about bringing your business to Hes-
peria! To see how Hesperia can work
for you, visit www.cityofhesperia.us/
econdev or contact the Economic De-
velopment Department by email at
econdev@cityofhesperia.us.
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Victorville is the
center of growth in
the High Desert. In
2016 our popula
tion grew to nearly
140,000 residents,
and Victorville con-
tinues to attract major retailers, manu-
facturers and industrial devel opment.

Last year BJ s Brewhouse and Res-
taurant opened to great excitement on
Amargosa Road, adjacent to 1-15. In
its opening week, our BJ's recorded
sales of $184,000 — the best opening
week sales for BJs new prototype.
BJs became the 14th restaurant in
Victorville' s “Restaurant Row.”

Restaurant Row has become adestina
tion in our region. And with visibility
to more than 98,000 cars traveling the
[-15 daily, this dining destination has
become a highly profitable investment
for retail developers.

Just oneyear after BJ sgrand opening,
we were pleased to learn that another
nationally-recognized restaurant plans
to locate in Victorville. Cracker Bar-
rel Old Country Store submitted plans
to build and operate its first California
location in Victorville.

Cracker Barrel will be located on 1.31
acres just south of BJs Brewhouse
and Restaurant. The building space
will encompass 9,550 square fest,
with 1,284 square feet under acovered
porch.

Cracker Barrel is part of a larger ex-
pansion on Restaurant Row being
developed by Vantage One Red Es-
tate. Plans call for the development
of an 11,350-square-foot, multi-tenant
building with a drive-thru, as well as
one or two free-standing buildings
we expect to be used for restaurants.
Starbucks, Nekter Juice, Which Wich
Sandwiches, Pieology, Ono Hawaiian
BBQ, Cafe Rio, and The Habit Burger
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A Year of Growth inVictorville
By: Doug Robertson,Victorville City Manager

are expected to be part of this broader
devel opment.

Additional retail space was developed
throughout several locationsin Victor-
ville. At Desert Plazas, located along
Interstate 15 at the Roy Rogers exit,
Krispy Kreme Doughnuts opened in
late 2016, creating 74 jobs. Desert Pla-
zas is planned for ultimate build-out
of 800,000 square feet anchored by
Home Depot. The Plazas welcomed
a new WaBa Grill and Dickey’s Bar-
beque Pit in 2015 to existing tenants
such as In-N-Out Burger, Papa John's
Pizza, Winco Foods and Wells Fargo.

In the speciaty retail arena, RAM
Truck Center is the newest dealer-
ship, currently under construction at
the AutoPark at Valley Center. The
7,261-square-foot facility sits on ap-
proximately 2.66 acres. The deader-
ship will offer heavy duty RAM trucks
such as the 1500, 2500 and 3500 mod-
els. The brand has been named Motor
Trend Magazine's truck of the year
five times.

Additionally, Valley-Hi Toyota is
undergoing a major renovation and
expansion to its existing dealership.
Scheduled for completion in 2017, the
new facility will feature an amazing
47,643 square feet of building space.
In 2016 we aso saw the desert Alfa
Romeo franchise added as a co-brand
to the existing desert FIAT dealer-
ship.

In addition to commercial growth, in-
dustrial development has been strong
at Victorville s Southern California
Logistics Airport (SCLA). Arden
Companies, America’s leading manu-
facturer and marketer of outdoor cush-
ions and décor, moved its west coast
operations from Rancho Cucamonga
to Victorville last year.

Arden leased half of a 440,000-
square-foot manufacturing facility
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constructed by our master develop-
ment partner, Stirling Capital Invest-
ments. Thisfacility at SCLA was met
with such demand that it was leased
before construction was complete.
Current SCLA tenant Newell Rubber-
maid leased the other half of the space
to expand its operation.

Growth at SCLA will continue.
Stirling recently announced con-
struction of Distribution Center 18, a
370,000-sguare-foot industrial facility
that will be utilized by another SCLA
tenant, Plastipak, for an expansion.

Victorville is among the most cost-
effective locations in California to
do business. Businesses are choosing
Victorville because of the investments
we have made in our public infra
structure, our close proximity to major
transportation routes, our skilled labor
force, and our commitment to promot-
ing a business-friendly environment.

We are one of the few locations in
Southern California that offers af-
fordable land and industrial space
available for immediate devel opment.
With SCLA we also offer businesses
a global reach with our Foreign Trade
Zone and U.S. Customs Port of Entry.
In fact, you might be surprised to learn
that 60% of al goods moving into
and out of Southern California travel
through Victorville.

2016 was a promising year for Vic-
torville, and we expect this growth to
continue in 2017. Look for more an-
nouncements in the near future.

For more information about devel-
opment opportunities in the City of
Victorville, visit our website at www.
victorvillecity.comor contact our Eco-
nomic Development Division at (760)
955-5032.
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